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PREAMBLE  
 

The main theme of this workshop  was to make aware the participants regarding the 

sophisticated instruments housed in Central Instrumetation Centre of our College. Also incites 

the participants (II PG students of  our department) with exposure and state-of-the-art training 

in various advanced research instrumentation techniques. It provides the basic principles, 

sample preparation techniques, demonstration, selection of instruments with merits and 

demerits on several advanced analytical instrumentation ( HPLC, SEM, UV Visible 

spectrophotometer, FTIR spectrophotometer, Fluorescence spectrometer and PCR) techniques, 

with data analysis using software’s available at SJC Central Instruementation centre for the 

participants to build and strengthen their confidence in using high-endinstruments for their 

future research work.The workshop includes a brief  lectures followed by demonstration on the 

sophisticated instruments.      

INAUGURATION  

Dr. S.R.Senthil kumar,   Convener  of this workshop  welcomed the  faculty members 

of Botany and Biotechnology and also participants. Dr.T.Francis Xavier , Organizing secretary 

of this workshop briefed about the programme, different topics to be covered during the 

programme, exposure of different sophisticated instruments and urged the participants to extract 

maximum from the programme. As per norms of the programme, the program consists of both 

brief theory  and as well as hands-on exposure with various instruments conceptualized and 

supported by funding agencies like UGC and DST - FIST. The uniqueness of the program 

includes a maximum of 17  students for giving more attention to the participants   

   

 This workshop is arranged in the motive of sharing the instrumentation expertise,  

operations  and Research experience of  our Professors Dr. S.Senthil Kumar, Dr. T.Francis 

Xavier , Dr.S. Soosai Raj , Dr. Edward of Biotechnology  and Dr.Arun Vivek of Chemistry  

who were shared their technical experience and  their  great research  output from their  of 

experience. Also the feedback about the sessions were collected from all the participants to 



 

 

improve the sessions that will be conducted in the mere future The overall organization and 

deliverance of the workshop was helpful and satisfied the participants.          

 

Glimpses of various sessions of the workshop 

     

     

      

      







 

 

 

 

 



 

 

 

Report of National Workshop on ChatGPT  

The Department of Computer Science organized a national-level online workshop on 

ChatGPT for Academics on June 21, 2023, from 5:30 PM to 7:30 PM, using the Zoom 

platform. The workshop saw a total of 466 participants from three countries, namely 

Dubai, Malaysia, and Oman, as well as 24 states of India, including Andhra Pradesh, 

Assam, Bihar, Delhi, Goa, Gujarat, Haryana, Jharkhand, Karnataka, Kerala, 

Maharashtra, Meghalaya, Nagaland, Odisha, Puducherry, Punjab, Tamil Nadu, 

Telangana, Uttar Pradesh, Uttarakhand, and West Bengal. 

The event commenced with a warm welcome and instructions to the participants by 

Prof. A. Charles, the Workshop Coordinator and Head of the Department. The 

presidential address was delivered by Rev. Dr. M. Arockiasamy Xavier SJ, the Principal, 

who emphasized the need for AI tools in academics. Dr. A. Vimal Jerald conducted the 

session, starting with a presentation on the fundamentals and technical aspects of 

ChatGPT, followed by a comprehensive demonstration. The demonstration focused on 

three key aspects: teaching and learning, research, and evaluation. 

During the session, the following topics were discussed in detail with practical 

demonstrations: 

• Creating an account for ChatGPT 

• Framing general prompts to ChatGPT for answering queries and suggestions 

• Generating curriculum, preparing lecture notes, and creating slides 

• Generating research articles, abstracts, conclusions, future directions, 

suggestions for research, problem definitions, and algorithm and program 

designs 

• Generating questions and creating schemes 

Although participants had the opportunity to have their queries answered during the 

presentation and demonstration, an interactive session with the resource person was 

conducted at the end of the workshop. Many participants expressed their appreciation 

for the excellent conduct of the workshop by the department and the resource person 

and suggested conducting similar programs in the future. Prof. A. Charles concluded 

the workshop by providing additional instructions to the participants. A group photo 

was taken via the Zoom portal, and participants were invited to provide feedback at 

the end of the session. 

According to the feedback data, over 90% of participants appreciated the content, 

duration of the workshop, resource person, technical arrangements, and 

communication. The learning experience was rated as excellent by 60% of the 

participants, very good by 32%, good by 8%, and satisfactory by 2%. With regards to 

the overall feedback of the workshop, 77% of participants rated it as excellent, 18% as 



very good, 3.5% as good, and 0.3% as satisfactory. Approximately 92.5% expressed 

their interest in participating in future programs conducted by the department. 

Certificates were sent to participants who completed the assessments (MCQ) and 

provided feedback. Attendance was also considered a factor for certification. 

 
 
                                                                   
 
                                                                       [Prof. A. Charles] 
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Image1: Dr. L. Arockiam introducing Mr. James to the students 
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Image 2: Mr. James addressing our students 
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Image 3: Faculty discussion with Mr. James 
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• Image1: I &II M.sc data science students in the session  

 

 

 
 



 

Department of Data Science 
St. Joseph’s College (Autonomous) 

Accredited at A++ Grade (4th Cycle) by NAAC,  

Special Heritage Status awarded by UGC 
Tiruchirappalli – 620 002, India.   

 

 
Department of Data Science: 2023-2024[St. Joseph’s College (Autonomous), Tiruchirappalli - 2] Page:4 

 

 

 

• Image2 &3: The  guest speaker  of the webinar  Mr. A. Praveen Joe leading 

the session 
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Image 1: Mr. Mohamad Ithyas, Founder & CEO of Robotian,  leading an interactive 

session. 
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Image 2: Dr. L. Arockiam expressing the gratitude to the guest speaker. 
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Image 1: Prayer offered by I M.sc students 

 

Image 2: welcome addressing 
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Image 3: Resource person introduction 

 

 

Image 4: Resource person handling the session. 
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Report of 

 “Career pathway for Mathematicians” 

held on 20.12.2023  



St. JOSEPH'S COLLEGE (Autonomous)

Department of Mathematics (Shift - II) Association

Accredited at A++ Grade (4th Cycle) by NAAC, Special Heritage Status Awarded by UGC,
College with Potential for Excellence by UGC, DBT-STAR & DST-FIST Sponsored College,

Tiruchirappalli - 620 002

Career Pathway for Mathematicians

Dr. M. Thiagarajan
Head of the Department 

Department of Maths
St. Joseph's College, Trichy 

Ms. J. Mercy Arokia Rani
Co-Ordinator 

Department of Maths (Shift - II)
St. Joseph's College, Trichy

Date : 20. 12. 2023 Time : 4.00PM to 6.00PM

Venue : Commerce AV Hall

Resource Person 

Prof. A. Charles
Head of the Department

Department of Computer Science
St. Joseph's College (Autonomous)

 Tiruchirappalli- 620002

Felicitation

Dr. B. Augustine Arockiaraj
Vice Principal (Shift - II)

St. Joseph's College (Autonomous)
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“Career Pathway for Mathematicians ” held on 20.12.2023 
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A REPORT ON Dr. C. MUTHU ENDOWMENT LECTURE 

The Dr. C. Muthu Endowment Lecture, organized by the Department of Statistics at 
St. Joseph's College (SJC), Trichy, on January 20, 2024, at 10:00 a.m. in Barbier Hal. 
marked a significant occasion aimed at honoring the legacy of Dr. C. Muthu, Retired 
Professor of Statistics, SJC and promoting academic discourse in the field of statistics.Dr. R. 
Vijayakumar, Head of the Department of Statistics, commenced the event with a warm 

welcome address, expressing gratitude to all attendees for their presence.Mr. A. Charles, 
Associate Professor & Head of the Department of Computer Science at St. Joseph's College, 
delivered a felicitation address, acknowledging the significance of the Endowment Lecture 
and its role in promoting interdisciplinary collaboration. He emphasized the importance of 
leveraging predictive modeling techniques in various fields of research 

Our Guest Speaker, Mr. S. Padmanaban, Scientist B at the Department of Statistics, 
Indian Council for Medical Research (1CMR-NIRT), Chennai delivered the lecture on 
"Predictive Modeling in Medical Research". Mr. S. Padmanaban, is one of our illustrious 
alumni and an esteemed expert in the field of Medical Research, also he shared insights into 
the application of predictive modeling techniques in medical research, emphasizing their role 
in disease prediction, diagnosis, and treatment planning. His informative presentation 
provided attendees with valuable insights into the intersection of statistics and medical 
science, sparking engaging discussions among participants.Ms. M. Chanthia Devi, a third 
year B.Sc. Statistics student, concluded the event with a vote of thanks, expressing gratitude 
to the administrators, speaker, participants, and organizers for their contributions towards 
making this Endowment Lecture a success. 

Dr.R.VIJAYAKUMAR,M SC.M.Phil, Ph. D. 
Assistant Professor & Head 

Dept. of Statis tics 
St. Joseph's College (Autonomous) 

Tiruchirappalli -620 002. 

TIRUCHIRAPPALLI - 620 002. 



JMS 

DEPARTMENT OF STATISTICS 
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Tiruchirappalli - 620 002, Tamilnadu, India 

Cordially invites you to 

Dr. C. Muthu Endowment Lecture 
(Instituted by SJC Statistics Alumni) 

on 20" January 2024, Saturday at 10.00 a.m. 
at Barbier Hall, Jubilee Building 

Mr, A, CHARLES 
(Alumnus of our department) 

Associate Professor & Head 
Department of Computer Science, SJC. 

will preside 

Mr. S. PADMANABAN 
(Alumnus of our department) 

Scientist B, Department of Statistics 
Indian Council for Medical Research (CMR - NIRT) 

Chennai, Tamil Nadu. 

will deliver the Endowment Lecture on 

"Predictive Modeling in Medical Research" 
The Head, Staff and Students 

All are invited 
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Dr. MUTHU ENDOWMENT LECTURE 

Date: 20.01.2024 Time: 10:00 a.m. to 11:30 a.m. Venue: Barbier Hall 

Felicitation: 

Mr. A. Charles 

Associate Professor & Head 

Department of Computer Science  

St. Joseph’s College, Trichy. 

Lecture delivered by: 

Mr. S. Padmanaban,  

Scientist B, Department of Statistics  

Indian Council for Medical Research 

(ICMR-NIRT), Chennai. 
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PG & RESEARCH DEPARTMENT OF HRM 
ST. JOSEPH'S COLLEGE (AUTONOMOUS) 
ACCREDITED AT A++ GRADE (4TH CYCLE) BY NAAC 

SPECIAL HERITAGE STATUS AWARDED BY UGC 
cOLLEGE WITH POTENTIAL FOR EXCELLENCE BY UGC 

TIRUCHIRAPPALLI-620 002. 

Rev Fr Paul Jesuraj Endowment Lecture & 
Ihe 2013-15 Batch Students of HRM Endowment Lecture 

@ 10. 30 a.m Venue:MCA Seminar Hal| 25|09|2023 

PRESIDENTIAL ADDRESS 

Rev Dr. M.Arockiasamy Xavier SJ 
Principal, St. Joseph's College, Trichy. 

FELICITATION 

Rev Dr. K. Arockiam SJ 
Coordinator of Hig her Education Commission, 

Jesuit Madurai Province 

CHIEF GUEST 

Mr.s.Veeram anikandan 
Senior Manager- Human Resource Development 

Kauvery Hospital 

Speaks on 

"HR MYTHS AND FACTS" 

WELCOME ADDRESS 
Dr.J.Wilfred Angello Gerald 

Event Coordinator & 
Assistant Professor, 

Dept of HRM,SJC 

VOTE OF THANKS 
Mr. G. Louis victor 

Head of the Dept, 
Dept of HRM ,sJC 

We invite All to Participate!!! 



JHS 

DATE: 25.09.2023 

TIME: 10.30am 

DEPARTMENT OF HUMAN RESOURCE MANAGEMENT ST.JOSEPH'S COLLEGE (Autonomous) 
Re-accredited with A++ Grade by NACC & College with Potential for Excellence TIRUCHIRAPPALLI� 620 002, INDIA. 

Phone: 0431 - 4226399 / 2700320 Fax : 0431 - 2701501 
E-mail: college@sictni.edu/ sichrm@gmail.com 

Website: www.sictni.edu 

VENUE: PLACEMENT HALL, SJC 

ENDOWMENT LECTURE 2023-2024 

CHIEF GUEST: Mr. S. Veeramanikandan 

TOPIC: HR Myths and Facts 

WELCOME ADDRESS: 

FELICITATION: 

The session started with a prayer song by Ms. Sheeba of I MA HRM, followed by welcome 

address delivered by Dr. Wilfred Angello Gerald, Association President and Assistant Professor, 

Dept of HRM. He welcomed everyone with his warm words. He welcomed Rev Dr. M. 

Arockiasamy Xavier SJ, Principal, St. Joseph's College in his absentia. Then He welcomed Rev 

Dr. K. Arockiam SJ, Coordinator of Higher Education commission, Jesuit Madurai Province. 

And, he also Welcomed the Resource Person Mr. S. Veeramanikandan, Senior HR Manager and 

thanked him for accepting the invitation during his busy schedule. Sir also welcomed the staff 

members presented in the meeting. Finally, He welcomed the students who were presented for 

the meeting. 

Rev Dr. K. Arockiam SJ, Coordinator of Higher Education Commission, Madurai 

Province, felicitated the gathering, while addressing father wished everyone who were presented 

for the meeting. Father insisted students that in today's organisation there are lot of opportunities 

and challenges available. So we have to cope up with changes and evolving technologies. Father 

concluded his session by asking the students to adapt themselves towards change. 



CHIEF GUEST INTRODUCTION: 

..Vorshma of II MA HRM introduced the chief guest Mr. S. VeeramanikandanSenior HR 
Manager, Kauvery Hospital. She highlighted the Qualifications. 
Responsibilities ,career joumey of the Resource person to academia and administration. 
CHIEF GUEST ADDRESS: 

accomplishments, 

Mr. Veeramanikandan started his session by greeting everyone. He asked students 
to scan a QR code presented by him to answer the questions through that portal. 
Name of the portal was mentee.com. Students logged in to that portal using their 
mobile phones and there were several questions related to HR Myths and facts. For 
each question students were asked to propose their vote through their mobiles. 
Through his slides he enlightened students that to become a HR one have to be 
ambivert ( HR should know where to speak and where he has to be silent) HR 
should have patience, they have to travel a lot. He also mentioned that there is no 
public holidays for HR and they won't be able to attend most of their personal 
functions. Sir also mentioned that as an HR we should always be ready to work for 
24/7, always approachable, they should focus on doing manual and mobility 

works. He enlightened the students that HR is a voice of the organization so, we 
need to be very cautious about what we are posting in social medias, he also 
instructed students that if we are not cautious there will be criticism. Sir concluded 
his session by insisting the students that as a HR we have to be well worst in 
handling the software and technologies because in today's context every work is 
done through software and technologies and he also asked the students to not 
believe in the Myths which peoples tell about HR. 



VOTE OF THANKS: 

Vote of thanks was proposed by Dr. Wilfred Angello Gerald. 
Association president and Asst. Professor Dept of HRM. He expressed his words 
of gratitude to the Resource Person and thanked him fo sharing his valuable 
knowledge and time for the wellbeing of the students. Then he thanked Mr, Louis 
Victor Head, Dept of HRM for his continuous support. Sir also thanked the staf 
members and students who were presented for the meeting. Finally session came to 
an end with National Anthem. 

Repartment of Human Resource Management 
St. Joseph's Callege (Autoncmous) 

Tiruchiraepfli 620 002. 
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A Report Writing of the Two- Day International Conference 

on “Emerging Trends in Electronics and its Applications” 

Organized by the Department of Electronics, 

St. Joseph’s College (Autonomous), Trichy 

 

February 08 & 09, 2024 

 

The Department of Electronics, St. Joseph’s College, Trichy organized a two days International 

conference on “Emerging Trends in Electronics and its Applications” on 08th February & 09th 

February in Sail Auditorium and AV Hall. The most striking feature of this Conference is its 

virtual engagement with all participants/learners. The conference was attended by 36 

beneficiaries including the Professors, Research Scholars and students from higher education 

institutions and 100 students from our electronics department.  

Mode: Offline & Online 

Platform: Sail Auditorium, AV Hall, Google Meet 

Topic: International Conference on Emerging Trends in Electronics and its Applications 

Resources Persons: 6 Eminent Speakers from various parts of India and countries from South 

Korea and from premier institutions such as BARC, IIITs and other reputed institutions were 

invited to share their wisdom and knowledge on their expertise topic. 

The conference began with a Prayer song offered by a team from the department of Electronics 

and followed by lighting of the lamp by the guests of honour. The Convenor of the Conference, 

Dr. B. Kanickairaj welcomed the Secretary, Principal, Resource person and expounded the 

concept note of the conference. The dignitaries were then blessed by Rev. Dr. K. Amal, SJ, 

Secretary and followed by Rev. Dr. M. Arockiasamy Xavier, SJ, Principal, felicitated with a 

memento and a shawl. This was then followed by a speech by Rev. Dr. K. Amal, SJ, blessed all 

our guests of honor for being able to spare some of their precious time to be a part this 

conference. He said that this conference would involve some critical and crucial topics that 



would be of great help to every participant. He also asked us all to make good use of everything 

we might learn in the conference. All the dignitaries at the dais released the Conference abstracts 

to the audience. The first copy of the abstracts was received by our Chief Guest and Keynote 

Speaker Dr. V. Lingasamy, Manager, R&D, Rakuten Mobile Inc. Bangalore. 

  The dynamics and significance of the International Conference was delivered by Dr. V. 

Manickam (Chairperson and Co-Convener of ICEE-

2024). He mentioned all the topics which are going 

to cover throughout this conference. He highlighted 

the importance on 5G technologies, IOT based 

systems, manufacturing on Batteries, Plasma 

Technologies and Memory devices. The 

inauguration then came to an end by the “Tamil 

Thai Valthu” by the Department Choir. 

DAY-I  

Plenary Sessions 

The two-day conference comprised 6 plenary sessions for one and a half hours with one resource 

person per session. 

Plenary Session I: 5G Applications and Use Cases 

Resource Person: Dr. V. Lingasamy, ME, Ph.D, M.Sc Yoga, M.A, R&D at Rakuten Mobile Inc, 

Bangalore. 

Dr. V. Lingasamy in his talk on the topic, "5G Applications and Use Cases ", evoked various 

fields in the study of antenna specifications, especially in the areas of BSA (Base Station 

Antenna), Massive MIMO antenna, Beamforming, Beam-steering, Matching networks, Array 

theory, and mm wave antennas. He covered the topics evolution of 5G, traditional RAN and RF 

antenna systems. Further, he also listed down his own “Antenna Design” to group any work 

under the 3GPP, regulatory specs, and competent in understanding the RF test cases. He took the 

session jovial with real time examples. Finally, the Panel Chair summarized the discussion with 

students and the session ended with formal vote of thanks. The faculty member of the department 



assisted in various responsibilities of the session Chairperson: Rev. Fr. John Wilson, Assistant 

Professor, Department of Electronics, Introducing and honoring the Resource Person: Dr. V. 

Lingasamy, Vote of Thanks: Rev. Fr. John Wilson. 

 

Plenary Session II: Layered Potassium Cathodes Prepared from Sodium Cathodes  

via Electrochemical Ion-Exchange 

Resource Person: Dr. Muthu Gnana Theresa Nathan, Postdoctoral Researcher, Department of 

Energy and Materials Engineering, Dongguk University, Seoul, South Korea. 

 

The Session started at 11.45 am. Dr. P. Subbuthai, Assistant Professor, Department of 

Electronics, St. Joseph’s College felicitated the 

Speaker, Dr. Muthu Gnana Theresa Nathan 

through online-mode. He highlighted the 

importance on future energy demand and the 

present lithium ion battery (LIB) technology 

has to be supported with complementary or 

alternative battery technologies. Interestingly, 

he discussed on SIBs and KIBs follow 

intercalation chemistry. He suggests that 

preparing KIB cathode materials via the 

electrochemical ion-exchange process is more efficient than direct synthesis, particularly when 

the latter creates difficulties in obtaining phase-pure target compounds. He interacted with 

students and research scholars about working environment in South Korea and job openings for 



electronics students. Finally, the session ended with formal vote of thanks was delivered by 

Chairperson Dr. P. Subbuthai. 

Plenary Session III: “Unleashing the Potential of Virtual Instrumentation for IoT: 

Innovation, Impacts and Threats” 

Resource Person: Dr. Nismon Rio Robert, Assistant Professor, Department of Computer 

Science, CHRIST University, Bangalore. 

The Session started at 1.30 pm. Dr. V. Manickam, Assistant Professor, Department of 

Electronics; St. Joseph’s College Introduced 

and honored the Speaker Dr. Nismon Rio 

Robert. From this session, the speaker started 

his talk with an introduction to IoT. The main 

objective of this session was to let students 

explore the intersection of Artificial 

Intelligence, Machine Learning and the 

Internet of Things and helped them to gain 

valuable insights into IoT based development and its real world applications. They were 

encouraged to stay updated with the latest trends and advancements to update their knowledge 

base and to stay up - to - date in the rapidly evolving field. They were motivated to interact with 

industry experts and expand their network with like - minded professionals and expand 

connections. The session was very interesting and extremely useful. At the end of the session III, 

the queries of the students were answered by the Speaker. He answered all the queries raised by 

the participants and the Session ended with Vote of Thanks by Dr. V. Manickam. 

Parallel Session III: Oral and Paper presentations 

The parallel paper and poster presentations were held at AV Hall. (No. of) professors, research 

scholars and PG students from various institutions presented their papers and posters. The 

presentations covered a variety of multidisciplinary subjects, including etc. The sessions were 

moderated Dr. Nismon Rio Robert, Dr. V. Manickam, Dr. P. Subbuthai and Dr. S. Mary 

Margaret. 

 



 

Day 2  

Summary Report: Prof. K. Priyadarshini presented the recap of the sessions of Day 1 

Plenary Session IV: A Quest for High-speed Non-volatile Emerging Memory for Future 

Electronics. 

Resource Persons: Dr. D. Suresh, Assistant Professor, Department of Electronics and 

Communication Engineering, Indian Institute of Information Technology ( IIIT), Tiruchirappalli, 

India. 

Dr. D. Suresh enumerated the different kinds of 

emerging memory technologies and recent trends 

in phase change memory technology .He shared 

his research knowledge include novel devices, 

device simulation, novel device architectures and 

reliability issues in phase-change memory. He 

interacted with the students and asked them to 

visit his lab on time. Finally, the Panel Chair 

summarized the discussion and the session 

ended with formal vote of thanks. The faculty members of the department assisted in various 

responsibilities of the session - Welcome Address: Dr. P. Subbuthai, honouring the Resource Person with 

shawl and memento by: Dr. B. Kanickairaj and Dr. P. Subbuthai.  

 



Plenary Session V: “Plasma Torches: Characterization and Applications” 

Resource Person: Dr. Nirupama Tiwari, Scientist, Laser and Plasma Technology Division, 

Bhabha Atomic Research Centre (BARC), Mumbai, 

Dr. Nirupama Tiwari chronicled the Plasmas of technological interest on energy. She enumerated 

Plasma technology offers a means of developing novel nano coatings having the desired thermal 

and flame shielding effects. Also, she suggested that a plasma technology helps with immunity, 

blood clotting, maintaining blood pressure, blood volume, and pH balance in the body. She 

enhanced the importance of plasma research is leading to profound new insights on the inner 

workings of the Sun and other stars, and fascinating astrophysical objects such as black holes and 

neutron stars. The Panel Chair summarized the discussion and the session ended with formal 

vote of thanks. The faculty member of the department assisted in various responsibilities of the 

session - Welcome Address and vote of thanks by Dr. S. Mary Margaret. 

 

Plenary Session VI: “Auto Electronics Sector Trends” 

Resource Person: Mr. Nandha Kumar, Automotive Embedded Software Engineer, NXP 

Semiconductors, Bangalore. 

Mr. Nandha Kumar discussed on latest trends in automobiles. The emergence of electric 

vehicles and connected cars has opened up new avenues for growth and innovation. He 

introduced on electronics market valuation and a value chain includes component systems and 

semiconductor IP suppliers. Further, he also listed down Auto Embedded Job markets which are 



more useful to our final year students. The information and the comprehensive understanding of 

automobile industries in this session were very interesting. The faculty members of the 

department assisted in various responsibilities of the session - Welcome Address & Vote of 

thanks: Dr. S. Mary Margaret, Honouring the Resource Person with shawl and memento by: Dr. 

A. Arputharaj and Rev. Fr. J. John Wilson SJ. 

 

Valedictory  

The two-day international conference concluded with the valedictory function and certificate 

distribution. Prof. M. Aishwarya Harini, welcomed the gathering and introduced the Deputy 

Principal, Dr. P. Rajendran, St. Joseph’s College. 

The outside participants are asked to give their feedback about these two days conference 

exposure. They shared their experience and felt very useful on this conference. After that, the 

certificates were distributed to the best paper and poster presentation awards. 

Dr. P. Rajendran, in his valedictory address, appreciated the organizers of the conference for the 

recent and relevant themes chosen for dissemination, discussion and deliberation for the two 

days. He illustrated the importance of the study of Electronics and its applications. Also, he 

highlighted the students to enhance their field in a research manner. 

The Convenor of the Conference Dr. B. Kanickairaj and Organizing Secretary Dr. S. Mary 

Margaret felicitated and thanked the participants for creating an immersive academic experience 

for the two days. 
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International Webinar Series (Event 2): Electronic Monitoring of 

Offenders held on 25th October 2023 
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Dr. P. Paulraj SJ, Director of JIM, was awarded PhD in Economics by 
the prestigious Bharathidasan University in Tiruchirappalli. The Youth 
Commission for the Jesuit Madurai Province has been supervised by him for 
Seven years starting from 2014. Simultaneously he rendered his active service 
as a Tamil Nadu State Advisor of AICUF (All India Catholic University 
Federation) where he worked to enable students develop critical awareness 
and analyse the Indian and world situation, in order to cultivate a deep and 
genuine concern for the oppressed and marginalized and thereby effectively 
commit themselves to the task of building a new and a just society. He had 
been a vital part of the AICUF and Youth Commission Extension activities 
and has implemented numerous reforms to promote the holistic development 
of the student community. He has organized a variety of training programs 
on leadership, personality management, and other topics. After taking the 
responsibility of Administrator here at JIM in the year 2018, Fr. Paulraj 
efforts have made significant improvements to the infrastructure of the 
JIM campus. Due to his attention to detail, he has made many progressive 
changes to the classroom setting, office environment, and cafeteria ambience. 
The administrative team headed by him is responsible for the commendable 
planning and execution of the lush green campus.

Presently he holds the position of Director, JIM, since 2021. Since becoming 
Director of JIM, he has set a good example for others by experiencing 
remarkable improvements in all areas. The admission process is automated and 
reached a new dimension, scholarships to the needy students is increased to 
20 Lakhs per year, always motivating and sponsoring the Faculty doing FDPs 
conducted by various high ranked Institutes like IIMs, IITs, etc. He pulled up 
his sleeves and brought plenty of top-ranking and well-renowned companies 
for campus placements to make all the Business Aspirants’ dreams come true. 
Most of the students meet the needs of companies, and JIM enjoys a hundred 
percent placement with a very good average CTC and flying high colourfully, 
which was made possible only because of his tireless endeavours. To put it 
briefly, he is the person who has been instrumental in JIM’s success.

Dr. P. Mariappan possesses two doctorates, namely one in Management and 
one in Mathematics. He has over thirty-seven years of teaching experience in 
Management, Applied Mathematics, and Actuarial Science to his credit. His 
current position at JIM, Trichy is Chair for Supply Chain Management and 
International Relations. He has written over seventy-five books, one hundred 
and fifty-six international research articles, and received twenty awards. His 
academic pursuits includes visiting more than ten countries and serving as 
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FOREWORD

Rev. Dr. P. Paulraj SJ
Director

St. Joseph’s Institute of Management
Tiruchirappalli-620 002

It brings me joy to hear that our St. Joseph’s Institute of Management 
has exerted a lot of energy into organizing the International Conference 
on Emerging Global Business Opportunities - 2024 (ICEGBO-2024) 
on January 10, 2024. I am sure that this conference will provide a 
chance for young researchers who are eager to share their innovative 
research results, new principles, and concepts in different areas of 
management. 

I am extremely delighted that many illustrious academicians around 
the globe in different fields associated with the major thrust areas of 
the conference will deliver their keynote addresses for the benefit of 
the young researchers and student friends. I express my appreciation 
to the organizing chair, Dr. P. Mariappan and the faculty members of 
our Institute for their diligent efforts in organizing the International 
Conference. It is my hope and prayer that the conference will provide 
a new perspective and understanding of the diverse fields of expertise. 
May this conference have every success.

Rev. Dr. P. Paulraj SJ
Director



RECTOR’S VOICE FOR ICEGBO - 2024

Rev. Dr. Pavulraj Michael SJ
Rector

St. Joseph’s College (Autonomous)
Tiruchirappalli-620 002

St. Joseph’s Institute of Management (JIM), a part of St. Joseph’s College, 
has attained great name and laurels within a short span of its existence 
in the rock-city of Tiruchirappalli. It has laid emphasis on the quality of 
teaching-learning process. The ambience of learning is noteworthy and 
pervasive. Everyone who enters this portal of education learns: students 
learn, teachers learn, the administration learns, and thus the atmosphere 
of learning is strong. The spirit of learning instils in students, qualities of 
leadership. The qualities of leadership picked up here make the students 
society-ready citizens trained to transform the society. 
One of the opportunities rendered to students to equip themselves 
intellectually is conduct of seminars and conferences. State-level, national-
level and international-level programmes organized at JIM on the regular 
basis enrich the students and teachers holistically and help them grow as 
able and efficacious managers of situations. This conference on Emerging 
Global Business Opportunities is a very relevant one at the current times in 
which the world economy is characterized by complexity, interdependency, 
transparency and diffusion of power. Conducting such conference in a fast-
growing economic country like India makes it more relevant.  
Emerging Global opportunities in the business realm cannot be found more 
elsewhere except in the largest populated countries like China and India. If 
not, an intellectual search arises from these countries, where else it would 
emerge from? Aptly the conference is organized in India, that too, in the 
peaceful and economically steady state like Tamil Nadu. 
It is an honour to the students, staff and administration of JIM to organize 
such a timely conference to the benefit of the communities of students, 
scholars and staff in and around the nation and the globe. I greet warmly 
the Director, administrator, convenor and the Organizing committee 
of the conference and wish them well in attaining the noble ends of the 
conference successfully and effectively. 

Rev.  Dr. Pavulraj Michael  SJ
Rector



MESSAGE FROM SECRETARY

Rev. Dr. K. Amal SJ
Secretary

St. Joseph’s College [Autonomous]
Tiruchirappalli-620 002

St. Joseph’s Institute of Management (JIM) keeps taking, periodically, 
significant and laudable initiatives in organizing conferences and 
seminars to empower its own wards in manifold ways in skilling 
them managerially and administratively, etc. in order to make them 
powerful leaders in our society. JIM has made, in a short span of time, 
palpable impacts on the student communities and nearby vicinities, 
and produced vibrant humane leaders spread all over.

I am immensely pleased to learn, in the same vein, that yet another 
vital program is on the anvil, namely, INTERNATIONAL 
CONFERENCE ON EMERGING GLOBAL BUSINESS 
OPPORTUNITIES (ICEGBO-2024) which will open up students’ 
mind-set to a newer updated world of realities and challenges, scopes 
and opportunities.

Let me offer my deep appreciation to Rev. Dr. P. Paulraj SJ - Director, 
Rev. Fr. I. Antony Inico SJ – Administrator, for their stupendous 
support and encouraging presence in JIM and Dr. P. Mariappan for 
his commendable role in organising, in the company of his colleagues, 
this international conference ICEGBO-2024. Lest I forget, let me 
recall blissfully all the committed teaching and administrative staff for 
their appreciable collaboration and contribution, so far, towards the 
success of the conference.

Wishing you all Godspeed and a Happy New Year 2024.

Rev. Dr. K. Amal SJ
Secretary



MESSAGE FROM PRINCIPAL

Rev. Dr. M. Arockiasamy Xavier SJ
Principal

St. Joseph’s College [Autonomous]
Tiruchirappalli-620 002

I am happy to learn that JIM, our MBA Department is organizing an 
International Conference in January 2024. It has been the practice, 
for several years, to organise an International Conference by JIM 
on very useful themes. This year the theme of the conference is on 
“Emerging Global Business Opportunities”.

JIM creates an excellent academic ambience for students to develop 
their competencies. It always provides an integral formation to 
students in order to become responsible and compassionate leaders of 
the nation. As part of the process JIM offers numerous programmes 
throughout the year.

This conference will surely pave way for exchange of ideas on the 
emerging global opportunities and the current emerging areas like 
Artificial Intelligence (AI), Robotics, Virtual Reality, Network 
Marketing, Automatigation, Biotechnology. The discussions and 
deliberations that are going to take place during the conference surely 
will enlighten our students, faculty and all the participants. I would 
like to appreciate all the organisers of the conference. 

I wish you all the success.

Rev. Dr. M. Arockiasamy Xavier SJ
Principal



MESSAGE FROM ADMINISTRATOR

Rev. Fr. I. Antony Inico SJ
Administrator

St. Joseph’s Institute of Management
Tiruchirappalli-620 002

In today’s fast-paced and technology-driven world, international 
businesses must have resilient, adaptable, communicative, and 
resourceful employees who know when to seize expansion 
opportunities. They need to have a deep understanding of international 
economics to anticipate how global markets will affect their bottom 
line and international marketing to effectively communicate their 
organization’s value to diverse audiences.

I am glad to appreciate the efforts of St. Joseph’s Institute of 
Management (JIM) for hosting an international conference on 
Emerging Global Business opportunities – 2024 [ICEGBO-2024]. 
The annual international conference of JIM continues to strive to 
provide a unique, effective platform for management professionals 
and research scholars to publish, to present, to network, and to 
advance their careers. I am very happy to know that more than 100 
innovative research papers have been received and that the same will 
be published as Abstracts Book.  I assure you this will encourage 
management researchers to aim high.

I would like to take this opportunity to thank Dr P. Mariappan, the 
organizer of the International Conference and the gallant organising 
committee for their strenuous efforts to make this meeting possible. I 
wish you all great learnings of this conference and much success with 
your presentations and forming of new collaborations.

I welcome wholeheartedly all the experts and academic researchers 
for their participation and deliberations for the great success of 
ICEGBO-2024.

Rev. Fr. I. Antony Inico SJ
Administrator



MESSAGE FROM VICE CHANCELLOR

Dr. J. A. Arul Chellakumar
Vice Chancellor

Sikkim Professional University, Sikkim

At the outset, it gives me immense pleasure to greet the Top Level 
Committee of JIM (St. Joseph’s Institute of Management, one of 
the Centers of Excellence of St. Joseph’s College, Trichy), Rev.Fr 
Rector, Rev.Fr Principal, Rev.Fr Secretary, Rev.Fr Director, Chair & 
Convener and the Illustrious Members of Faculty and the Students 
for Organizing such an International Conference on ‘EMERGING 
GLOBAL BUSINESS OPPORTUNITIES’2024.

With the growing optimistic perspectives of business opportunities 
across the Globe, we feel the need for strengthening the domestic 
drivers of growth with the help of demographic dividend, India 
enjoys, to make Society-Ready Leaders as JIM, vows to produce.  I am 
happy to claim to be a proud alumnus of this Great Jesuit-Group of 
Educational Institutions.

I hope and trust, the deliberations made by the delegates of this 
ICEGBO’24, will help evolve long-lasting solutions to the Challenges, 
the country facing in Developing a Policy for Sustainable Growth in 
near Future.

I wish the Organizing Committee All Success in All their Endeavors.

Dr. J. A. Arul Chellakumar
Vice Chancellor



Professor N. Thajuddin, Ph.D., D.Sc.
Pro- Vice Chancellor

B.S. Abdur Rahman Crescent Institute of Science & 
Technology, Deemed to be University, Chennai

MESSAGE FROM PRO- VICE CHANCELLOR

I am delighted to know that St. Joseph’s Institute of Management 
(JIM) organizing an International Conference on Emerging Global 
Business Opportunities (ICEGBO ‘2024) on 10th January 2024.  
Due to increasing population, rapid industrialization, urbanization 
and fast exploitation of natural resources, the choice of the topic 
is really the need of the hour, since students and researchers can 
understand the various business opportunities that can be explored 
within emerging markets as well as various challenges that are unique 
to this field.  The organizers should be appreciated for choosing the 
thrust areas of the conference on Current Emerging Industries, 
various Business Management practices, Disaster and Environment 
Management, Food & Quality Management and Assurance, 
Human Resource Management, Financial & Tax Management, etc.   
I am sure that the deliberations from this conference will enlighten 
the young minds to pursue their career in the frontiers of emerging 
Business Opportunities at International and National level, in view 
of commercial opportunities available in economically vital areas of 
human health and economic development of the country. 

Taking this opportunity, I congratulate Dr. P. Mariappan, an 
eminent scholar and business administrator par excellence, 
Convener of the International conference and his team members of 
St. Joseph’s Institute of Management (JIM), St. Joseph’s College, 
Tiruchirappalli for organizing this international Conference on a 
topic of current interest. 

I wish the international conference on ICEGBO ‘2024 a significant 
one with a great success.

Professor N. THAJUDDIN, Ph.D., D.Sc.
Pro- Vice Chancellor



The 2024 International Conference on Emerging Global Business 
Opportunities [ICEGBO-2024] will be held at St. Joseph’s Institute 
of Management, St. Joseph’s College, Tiruchirappalli, Tamil Nadu, 
India on January 10th, 2024. To offer a platform for young researchers 
who are developing to share their innovative research findings with 
experienced researchers in the field of Management Science. 

This book of abstracts contains over a hundred articles that have been 
published. I assure you that the abstracts in this book will greatly 
benefit emerging researchers in their related fields. The conference’s 
cynosure lies in the demonstration of the keynote lectures given by 
eminent experts, including Prof. (Dr) Lt. Col. J. A. Arul Chellakumar, 
Hon’ble Vice Chancellor, Sikkim Professional University, Sikkim, 
India, Dr N. Thajuddin, Pro-Vice Chancellor, B.S.Abdur Rahman 
Crescent Institute of Science & Technology (Deemed to be 
University), Chennai,  Dr Dinesh S Dave, Director and Professor of 
Supply Chain Management, Department of Marketing and Supply 
Chain Management, Walker College of Business, Appalachian 
State University, Boone, North Carolina, USA, Dr. Laura L Brewer, 
Assistant Professor of Supply Chain Management, Appalachian 
State University, Boone, North Carolina, USA.  Dr Shafie Mohamed 
Zabri, Associate Professor, Faculty of Technology Management and 
Business, University Tunn Onn Malaysia, Malaysia, Dr. Adisakl 
Suittawat, Associate Professor of Business Management, School 
of Management Technology, Suranaree University of Technology, 
Nakhon Ratchasima, Thailand.  Dr. Bhaba Krishna Mohanty, 
Professor, Indian Institute of Management, Lucknow.

I express my deep gratitude to all the invitees for sharing their 
thoughts on innovative research fields to mark the occasion of 
ICEGBO-2024 and spend valuable time with us.

Dr. P. Mariappan 
Organizing Chair ICEGBO-2024

PREFACE



ACKNOWLEDGEMENT

My first priority is to thank the Lord Almighty for the abundant blessings 
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ABSTRACT

The story of Indian Economic Performance has been well-documented 
(Ahluwalia, 2012); nevertheless, what is less appreciated is that India 
achieved this Acceleration in Growth while maintaining Monetary 
and Real Sectors’ (Macro-Micro) Stability. As a result of the growing 
openness, India was not insulated from exogenous shocks since the 
second half of the 1990s. These shocks, both global and domestic, 
included a series of financial crises in Asia, Brazil, and Russia, 9/11 
terrorist attacks in the US, border tensions, sanctions imposed in 
the aftermath of nuclear tests, political uncertainties, changes in the 
Government, Pandemic Challenges, the Russian War, the oil price 
shocks and the current unwieldy External Debt Burden of 150 lac 
Crores. 

Indian Economic Policies are trying to address new economic 
headwinds include inflation pressures, tighter global financial 
conditions, the fallout from the war in Ukraine and associated 
sanctions on Russia, and significantly slower growth in China and 
advanced economies. The authorities have responded with fiscal 
policy measures to support vulnerable groups and to mitigate the 
impact of high commodity prices on inflation. Growth is expected 
to moderate reflecting the less favorable outlook and tighter financial 
conditions with Real GDP is projected to grow at 6.8% (Est.4.1%) 
in FY2022/23 and 6.1% in FY2023/24. Reflecting broad based price 
pressures, inflation is projected at 6.9% in FY2022/2023 and is 
expected to be moderate in FY2023-24. 

With the World Real GDP Growth fallen, leading to reduced 
demand for Global Exports, the erstwhile Export-Led-Growth may 
not be fruitful to India at least, for the time being and to evolve its 
own future Growth Strategy. May be, India will have to depend on 
the following 
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Die-Hard Domestic Growth Drivers viz., 

•	 Disciplined Utilization of Domestic Savings;
•	 Drivers For Domestic Investment with Appropriate 

Technology;
•	 Streamlining Household Income and Expenditure;
•	 Enhanced Growth with Employment Generation;
•	 Lenient Socio-Economic Over - Heads & Fiscal 

expenditures; And 
•	 Less Vulnerable Dependence on Imports & Find New 

Corridors of Export Growth for Domestic Products and 
Services.
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ABSTRACT

Microalgae including cyanobacteria (=Blue-green algae) are the 
most primitive organisms of the plant kingdom and exhibit superior 
photosynthetic efficiency using light approximately three times more 
efficiently than higher plants, hence considered as the most productive 
organisms on the planet. They constitute a vast potential resource 
in varied areas such as Mari culture, food, feed, fuel, fertilizer, 
medicine, industry, and combating pollution. Algal Industries have 
started appearing in many countries, especially tropical and sub-
tropical countries. Once upon a time, they were known only as bio 
fertilizers particularly cyanobacteria and these were used for paddy 
cultivation. Now several products are coming from algae and using 
them in industries is beneficial for the sustenance of our Universe. 
The advantages of using algae in industries, particularly Microalgae 
/ Cyanobacteria are listed below: 

1.	 Algae can be cultivated using minimal land, water, and 
nutrients, you need not have to add big media supplements 
as in the case of heterotrophic bacterial and fungal 
cultures. They can grow in different types of environments 
including wastewater, saline water etc.

2.	 They can be grown in non-arable land, use waste water 
or brackish water and they can minimize competition 
between agricultural resources.

3.	 They are capable of absorbing CO2 much more efficiently 
than the land plants due to photosynthesis as a result of 
which they mitigate the greenhouse gas emission and they 
are able to combat climate change.

4.	 A number of products can be obtained from these algae, 
a number of renewable chemicals such as anti-oxidants, 
pigments, bioactive compounds and by getting them from 
these organisms, we reduce the need of petrochemical 
derived alternatives.

5.	 One of the important products from these algae are the 
biofuels. Algae based biofuels have the potential to replace 
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the fossil fuels, reducing the dependence on non-renewable 
resources and lowering carbon emission.

6.	 Certain types of algae are very rich in nutrients and can be 
used as a suitable source of protein, Omega-3 fatty acids, 
vitamins and minerals in the food and feed industries 
particularly Spirulina and Chlorella are two important 
microalgae.

7.	 Bioplastics can be obtained from cyanobacteria 
polysaccharides there by making it a more sustainable 
materials economy. One of the very important features 
of these microalgae particularly is the ability to grow in 
waste waters, removing the pollutants and thereby utilize 
the treated water for irrigation and aquaculture. 

8.	 Microalgae not only cleans the water, but also produces 
biomass that can be used for various applications. 

By establishing the different types of algal industries, we are 
also able to create a number of new job opportunities in research, 
cultivation and processing and product development. The algae 
based industries offer a versatile and sustainable solution to various 
challenges faced by conventional industries. By integrating algae 
into circular economy strategies, we can promote resource efficiency, 
reduce waste and contribute to a more environmentally friendly and 
resilient economic model.
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ABSTRACT

Supply chain management (SCM) is the coordination all 
activities and processes beginning with raw materials acquisition 
to manufacturing to distribution until the final product reaches 
to the end-consumers. A typical supply chain network includes 
global organizations in today’s dynamic business environment, 
forming Global Supply Chains. Management of global supply chain 
continues to be one of the most important goals for the supply chain 
professionals. The aim of the organizations participating in the 
global supply chain network includes supplying the right product, 
with the right quality, in the right condition, at the right place, and 
at the right time.

It is, beyond the doubt, the global supply chain management is 
regarded as the most critical intra- and inter-organizational function 
of global companies. Due to ever-increasing trend in the globalization 
of production and acquisition of the raw material, work-in-process 
components, and finished goods have made supply chain networks 
even more complex because of worldwide location of supply chain 
member organizations. The global supply chains incorporate the 
combination of transportation media including air, water, road, rail, 
and pipeline. To effectively manage extremely complex supply chains, 
organizations use a variety of advance technology, appropriate human 
resources, efficient processes, as well as coordination and integration 
of various inter and intra-organizational activities. Further, in today’s 
dynamic business environment, global supply chains evolve constantly 
due to a variety of factors such as geo-politics, business environment, 
economy, environmental sustainability, societal sustainability, etc. 
This study discusses the issues pertaining to revitalization of global 
supply chains in dynamic business environment.
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ABSTRACT

Artificial Intelligence. To some, these words are scary and represent 
a vast world of unknown. To others, AI is a conduit that can help 
businesses obtain a level of success that we have never seen before. AI 
is not new; however, the technology has been underutilized for years. 
Now, as AI has gained leverage by advancements in the capabilities, 
businesses are beginning to understand how much AI can help them 
gain a competitive edge by using AI to perform systematic tasks and 
to perform those tasks with AI’s ability to comprehend, learn, and 
act on its own. 

What business value does AI bring when properly applied? Of 
course, the value will always depend on the type of business that AI 
is being used for. Examples include but are not limited to improved 
productivity, reduction in human errors, decision making, and overall 
profitability. 

How will AI bring value to businesses? Data. AI, at the very 
minimum, can provide data that some other technologies cannot 
produce, and data always has a story to tell. With the information 
that AI data provides, businesses can be more proactive in several 
key areas of business where the type of independent intelligence was 
unavailable. 

Barriers with AI have also surfaced as AI has become more 
advanced. One of those barriers includes human trust. Often humans 
see AI capabilities as a threat that can easily make humans obsolete. 
In education, professors see AI as a way for students to cheat. Until 
humans understand AI and how AI works, many opportunities will 
be missed by individuals and businesses alike. Many studies have 
indicated that AI aids but does not dominate the role of humans in 
businesses. The roles of humans simply change to support the overall 
business goals in a different capacity, but human interaction will never 
become obsolete. 
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ABSTRACT

Block Chain is a technology in the future that currently plays 
a huge role in the financial industry, such as in crypto currency 
trading, etc. In fact, block chain has played a role in supply 
chain management as well. Whether it is a matter of transaction 
Sustainability in procurement or to improve efficiency in the 
supply chain itself.

In this article, we will talk about what is block chain. 
Introducing Block chain in Supply Chain Management Benefits 
and examples of businesses that are using block chain to manage 
their supply chains.

What is block chain?

Block chain literally translates to Block, which is a collection of 
data in parts and connected together like a chain. Block chain is 
a highly secure technology because it uses a computer password 
to know when information was created and stored. Is there a 
fix? If there is a correction. In the block chain, it is known who 
changed and when. All data is sent and stored on all computers 
in the block chain network, so everyone in the network sees 
the changes simultaneously. That’s why block chain is a highly 
reliable technology.

Using Block chain in Supply Chain Management

In a supply chain network, it consists of activities from upstream, 
i.e. suppliers, manufacturers, then distributors, retailers, and finally 
the product ends up at the consumer. Therefore, activities from 
upstream to downstream will take time. A lot depends on various 
factors in the supply chain. Maybe it will take a few months. 

The use of block chain technology in supply chain management 
will make supply chain activities less complicated. Made easier by 
being transparent. (Transparency) and traceability (Traceability). 
This makes it possible for all parties to track the status of the product 
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and see what stage it is in. If there is a problem with the product 
Manufacturers can quickly identify affected products. The use of 
block chain also promotes sustainable sourcing in organizations. All 
parties in the sourcing process can be aware that products are made 
using sustainably and ethically sourced ingredients. 

Block chain also makes transactions more secure. Each block has 
a password, thus making it safe Difficult to hack all parties are aware 
of the creation of a new transaction. If there is a correction you will 
know who did what and what was fixed. This will help reduce the 
problem of counterfeiting. Reduce transaction costs and create a good 
experience for all parties.

Benefits of using block chain in the supply chain

1.  Improve efficiency in the supply chain:

The use of block chain is to make transactions over a shared 
network. Therefore, supply chain work uses block chain to 
communicate and cooperate with those in the same network. All 
activities are transparent, such as tracking invoices. Preventing fraud 
in debt payments Contract management ensures that all parties fulfill 
their obligations (Obligation) on time.

2.  Increase transparency in the supply chain sustainability:

Because block chain gives every party in the network the visibility 
to inspect the raw materials used in production. Know the source and 
whether it meets sustainability conditions or not.

3.  Reduce costs:

Certainly, transactions and activities via block chain will greatly 
reduce the use of paper. Because every transaction is done through its 
own network. It’s not just the cost of paper that will decrease. But it 
also includes additional expenses in the transaction, such as staff costs, 
document storage costs, etc.

4.  Can connect to other technologies:

Block chain technology is designed to be able to connect with 
other technologies such as the Internet of Things (IoT) in devices such 
as RFID tags (Radio Frequency Identification), helping to improve 
efficiency. Increase transparency and accuracy for frontline workers 
and customers.
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ABSTRACT

In recent years, the incorporation of sustainability into financial 
management emerged as an essential element of business strategy 
and has garnered considerable attention. Micro, Small, and 
Medium-Sized Businesses (MSMEs) are of utmost importance to 
the global economy, as their financial sustainability is essential to 
their continued growth and survival. This study aims to provide a 
comprehensive analysis of the framework associated with sustainable 
financial management practices in the context of MSMEs. In order 
to maintain the long-term viability of small firms, it is imperative 
to establish a comprehensive framework comprising sustainable 
financial management practices. The five fundamental components 
of sustainable financial management practices are budgeting, 
financial reporting, cash flow management, risk management, and 
sustainability. Each of these factors is thoroughly assessed in light of 
the context and actual practices of MSMEs. In order to accurately 
represent the overall framework, a subsequent index of significance 
will be developed and then incorporated into the sustainable 
financial management index (SFMI). This index aims to provide 
a framework for evaluating the sustainable financial management 
practices of MSMEs. This is hoped to enable enhanced provision 
of financial assistance for MSME that aligned with their objective 
development and in turn increasing their agility and resilient. This is 
also helping the governments specifically in providing much needed 
financial support and assistance for MSMEs.

Keywords: Sustainability, Financial Management, MSMEs
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ENVIRONMENT – AN APPLICATION OF ONLINE BUSINESS 

B.K. Mohanty
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ABSTRACT

This paper gives a new methodology that takes into account the 
multiple attributes of the product and when they are expressed in 
day-to-day linguistic terms. Fuzzy logic helps us to represent the 
buyers’ desire in linguistic terms as fuzzy numbers (fuzzy intervals). 
For instance, if a consumer shows interest on a product CAR and 
expresses his/her desires in linguistic or fuzzy terms on the attributes 
like “Price :price should be around US $ 20,000”,”Maintenace Cost: 
maintenance cost as reasonably low”, and “Mileage: mileage should be 
high”, fuzzy number is a suitable tool to express the buyers’ above 
desires. This paper focuses on selecting the available products (in 
this case car) which satisfies the buyers’ desires to the maximum 
extent. The ambiguities in buyers’ desires caused by his/her linguistic 
expressions on the attributes are handled through fuzzy sets in our 
paper. 

Initially the available products in the Internet are taken, and for 
every product the satisfaction of their attributes are measured as per 
the buyers’ requirements. The maximum satisfaction in each attribute 
(from the available products) is noted. The ideal product should be a 
product having maximum satisfactions in each attribute. However, 
in real situations it is difficult to get such a product. This is because 
in general the product attributes are conflicting, non-commensurable 
and fuzzy in nature. 

Through interaction with the buyers, the attribute weights of the 
product attributes are gauged in linguistic terms. The corresponding 
attributes weights in terms of the intervals are derived from the 
linguistically defined weights. The distance between the weighted 
averages of the attributes of the ideal point and the each product are 
taken separately. If y1, y2 ... and yk are the said distances of k products 
then the weight corresponding to the minimum value of [ Σyi ] are 
taken as the real weights of the attributes. This leads us to rank the 
products as per the buyers’ desire. This methodology also helps us to 
define the preference structure amongst the available products, as per 
the buyers’ desires. 
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 ABSTRACT

The Study seeks to understand the recruitment and selection 
procedures in Resolve Itech, find out whether the employees are 
satisfied with the enlistment process and to identify whether 
it is efficient. The primary information was collected through 
questionnaire and the auxiliary information was collected through 
the company site and articles on the web. The whole populace of 
the study was 107, and the same number of workers was utilized 
as the test estimate. The analysis was done by Kruskal Wallis and 
Mann Whitney U test. From this study it is been observed that 
the recruitment and selection process was viable and most of the 
employees are fulfilled with it. Also, the study suggested that the 
number of sources of recruitment ought to be expanded, and the 
recruitment and selection handle can be progressed in advance.

Keywords: Recruitment, Selection Process, Methods of Recruitment.
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ABSTRACT

Organizations experience and realize the importance of health 
issues and challenges in maintaining safety in the workplaces. This 
is the basic requirement of employees the Care, Attention, Remedy 
and Empathy (CARE) to survive in the workplace. This is strategic 
approach to employee retention and mandatory supportive element 
for employees’ performance and productivity. Notably, the textile 
industry faces health issues of employees and meets challenges in 
maintaining the safety in the workplaces. In recent days, the textile 
units get high rate of internal migration and external migration 
due to health and safety reasons. Many research studies found and 
reported that employees’ migration and turnover rate will be high 
when employees face health and safety issues in their respective 
workplace. The literatures explore many health issues of employees 
notably in textile industries like respiratory and pulmonary diseases 
due to exposure to cotton dust that may create breathing problems 
– asthma, shortness of breath, cough and tightness of chest. On 
the other hand, the safety issues like usage of chemicals, improper 
ventilation, mishandling the machines and others may lead to 
frequent accidents in workplaces notably in Textile units. This study 
aims to bring out the various health issues of employees and sick 
symptoms among textile employees and safety issues. The study plans 
to collect the literatures related to the textile health and safety issues 
using systematic review collection method. The study emphasizes 
the need of remedial measures by exploring the literatures.

Keywords: Health and Safety, Textile Employees, Remedial Measures, 
Employee Turnover Health Issues
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ABSTRACT

Efficient skilled people working in an organization, they may require 
trainings at proper time interval, on prompt areas like update in 
technology, up - gradation in processes, business expansion, meeting 
multicultural customers and so on. The organizations accesses 
various sources for getting skilled employees and recruiting skilled 
and semi-skilled employees notably the textile units mostly from 
other states of India, the northern part of India, This practice leads 
to creating multicultural workplace and multi - skilled workplace. 
Business expansion also requires such multicultural workplace. Then, 
workplace situations create huge demands and requirements among 
employees for training programs. Further the training programs 
become competitive advantage to such textile organizations as 
employee value creation, career advancement and personal growth. 
The study aims to explore the training requirements of employees for 
their effective performance and growth and to bring out the various 
types of trainings for meeting the global competitions. Further, the 
study aims to focus on the importance of culture specific trainings 
for textile units since the industry have the great exposure to global 
business operations and exports. The study uses the systematic 
literature review collection method for reporting the need of culture 
specific trainings at textiles. The study emphasizes the need of 
inclusiveness and comprehensives of training programs enriching 
the employees may result in team work, cooperation, motivation in 
performance that may lead to productivity and cost reduction. 

Keywords: Culture Specific, Trainings, Textile, Career Advancement, 
Business Expansion
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ABSTRACT

Organizations realize the importance of skilled labours and their 
potentials. They face shortage of labours and lack of skilling 
mechanism. The situation in any organization would affect the 
business operations to meet the global market opportunities. 
Karur is one of the cities in Tamilnadu gives huge space and scope 
for transport and other business operations of Bus Body Building 
units. To the effective function of the units, employee sources are 
vital and their competency and their work caliber are required for 
business operations. The units face the challenge of skilled and 
semi-skilled labor shortage due to internal and external migration, 
improper outsourcing or lack of out sourcing, changes in technology, 
inability to adapt the changes and so on. The paper aims to bring 
out the importance of skilled labors in general and for bus body 
building units of Karur City Tamilnadu, and explores the positive 
and negative effect of labour shortage in organizations notably in 
the study area. Further it aims to explore the various approaches 
to face the labour shortage challenge as well as skilling the existing 
employees. The study plans to conduct systematic literature survey 
to reporting the reviewed literatures. The study emphasizes the need 
of skilled labors for business operations which may be met through 
various approaches like implementing networking systems for out 
sourcing, labour market study.

Keywords: Skilled Labors, Shortage, Bus Body Building Units, 
Outsourcing, Labor Market



15

International Conference on Emerging  
Global Business Opportunities 2024

ROLE OF WOMEN IN TOP MANAGEMENT POSITION AND IM-
PACT OF COMPANY LEADERSHIP

1 K. Sneka, 2S. Vijiyalakshmi

1,2 PG student Department of Business Administration,
Rabiammlal College for Women, Thiruvarur

2vijitamil01s@gmail.com

ABSTRACT

Women score 86% higher than men in emotional self-awareness, 
according to Hay group. Emotional self-awareness include 
understanding emotions and their effect on performance and how 
those emotions drives one’s action. Adaptability, empathy and social 
awareness are also area within the soft skills spectrum where women 
excel. Women make up half of the world’s population. But, they 
continue to face inequalities in every field whether in government 
or non-government organization, and particularly in leadership 
because men believe women cannot be good leaders or managers, 
where men agree for women to work at home because men believe 
women are only good for domestic work. 

Keywords: Self-awarness , Emotions, population, Government , 
leadership. 
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ABSTRACT

Survey conducted by global professional services firm Aon Plc has 
revealed that the first half of 2022 saw an attrition rate of 20.3% 
in India, a significant increase after the two year Covid pandemic 
induced lockdown. The attrition rate brings back the debate of great 
resignation that industries across the world faced. However, employee 
turnover is common in an organization due to various reason i.e., 
not happy with their work place, benefits given, environment, 
salary package, working hours and many more.. As to minimize 
the employee turnover, every organization engage methods to 
retain their employees within the organization by following some 
retention strategies like conducting training program, providing 
compensation and so on. This study helps to identify the factors 
that lead to employee turnover, especially in IT sector in Thanjavur 
District. Using simple random sampling techniques, needed data 
are collected from 130 IT professionals. Simple mean and regression 
analysis are used to evaluate the data. This study found that career 
growth and work ethics/environment are the reasons for employee 
turnover in a firm and based on strategies practices there is an impact 
on employee turnover. 

Keywords: Employee turnover, Strategy practices, IT sector, Benefits, 
Retention, Thanjavur District
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ABSTRACT

Non-Governmental Organizations (NGOs) are engaged in the 
arena of philanthropic and humanitarian interventions and 
empowering marginalized groups to build sustainable livelihoods 
with the effective development strategies. NGOs have been known 
for promoting development and enhancing the social service delivery 
across the globe. In recent years, the increasing relevance of NGOs, 
they have realized the importance of developing their employees 
as assets of their organizations. NGOs are providing ample 
opportunities to foster employees’ skills, knowledge and capabilities 
to achieve organizational outcomes. 

While they are managing the projects and their outcomes, NGOs 
are critiqued for their internal management problems and constraints 
that block the growth of the employees and organizations. NGOs 
are faced with insufficiency of trained personnel, non-existent of 
placement and promotion, ineffective recruitment and selection, 
insufficient training opportunities, increasing project costs, resistance 
of workforce and institutional deficiencies (Patel & Thara, 2003; 
Aboramadan, 2018; John et al. 2018). 

NGOs are revisiting their internal management dimensions 
and breed their own management innovations like organizational 
alignment, employee empowerment and equal opportunities. NGOs 
are recognizing the need for a strategic approach to use Human 
Resource Development as a tool to enhance their employees and 
their performance with desired outcomes. The Strategic approach 
to HRD orientations in NGOs needs an in-depth understanding 
and applications in the context of NGO management. The strategic 
approach to HRD in NGOs bridges the gap and enables NGOs to 
embrace the ‘strategic lens’ that would enhance their performance 
and organizational outcomes. The current research is focusing on 
Strategic Human Resource development orientations in NGOs. The 
approach of SHRD in NGOs has a combination of Strategic Action 
Orientation (SAO) of the top management and their commitment 
towards employees and Human resource development orientation 
(HRDO) of the employees and their alignment towards NGOs. 
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Thus, the study of SHRD in NGOs has to be explored in the 
context of NGO management and to identify the aspects of SAO and 
HRDO that are operative and relevant to NGOs in India. 

Keywords: Non-Governmental Organizations (NGOs), 
Strategic Action Orientation (SAO), Human Resource Development 
Orientation (HRDO), People Oriented, Internally Oriented, 
Prospective HRD and Growth-Oriented HRD.
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ABSTRACT

In the present context, the concern for environmental sustainability 
takes a predominant place in the business world. Consumers are 
drawn more and more towards environmentally friendly products, 
and especially the younger generation make a deliberate choice in 
buying green products. As sustainability becomes progressively 
embedded in the contemporary world, understanding the factors 
driving eco-conscious decisions among the younger generation is 
essential for shaping more environmentally responsible market. In 
this context, the researchers attempt to study the young consumer’s 
perception and environmental knowledge towards green products 
and their effect on the attitude and how it influences his/her 
intention to buy green products. Assessing the level of perception 
and understanding the environmental issues and ecological impact 
of consumer choice provides insight into the cognitive foundations 
that guide decision making. By examining the attitude towards 
green consumerism among the younger generation, the researchers 
try to unveil the psychological drive behind their eco-friendly 
preferences. Understanding the motivational factors might lead 
positively towards their attitudinal changes. Data was collected 
from 400 young respondents of Bengaluru city and analysis was 
done using R statistical tool. The study found that the young 
consumer’s perception of green products significantly influences 
their purchase intention. Moreover, environmental concern 
played a significant role in developing a positive attitude towards 
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the purchase of green products. ‘Attitude’ played a mediator role 
between Perception, Environmental knowledge and the Intention. 
The findings reveal that attitude mediated the effect of perception 
and environmental knowledge on intention to buy green products. 
The research endeavours to contribute a valuable insight to the policy 
makers, marketers and educators to promote green consumerism and 
sustainable environment. 

Keywords: Consumer Perception, Attitude, Environmental 
Knowledge, Youth, Environmental Sustainability.
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ABSTRACT

OCB is an employee willingness to perform the work with more 
dedication which is not formally required by the organization. Job 
satisfaction and organizational citizenship behaviour are interrelated 
with each other. (Ragel & Ragel, 2017). In this study the researcher 
would like to find out the predictors of Organizational effectiveness 
and job satisfaction through the constructs of OCB and additional 
constructs like job characteristic and organizational commitment. 
The banking employee of private sector banks (n=320) located in 
Tiruchirappalli and Kumbakonam districts, of Tamilnadu were 
included in the study. Using Jamovi and AMOS applications the 
data were statistically analysed and discussed in the study. Civic 
Virtue, Sportsmanship, Altruism and Courtesy were found to be the 
predictors of organizational commitment and all these constructs 
provide a framework for attaining the job satisfaction by having 
“Organizational effectiveness” as a mediating variable.
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ABSTRACT

Patient satisfaction and the quality of healthcare services are pivotal 
indicators of effective healthcare delivery systems, encompassing 
efficacy, efficiency, and empathy. This research scrutinizes the 
multifaceted factors impacting patient satisfaction within healthcare 
settings, emphasizing demographic characteristics and service 
perceptions.

The study was conducted in Ernakulam District healthcare 
area, involved 650 subjects from five selected hospitals meeting 
specific criteria. Employing a combination of Probability and Non-
Probability Sampling techniques, primary data was collected through 
structured questionnaires, supplemented by secondary data from 
various reputable sources. The research tools were designed ethically 
and refined through pilot study which facilitated data collection and 
analysis. Statistical analysis, including ANOVA and Chi-square tests 
at a 95 percent confidence level, examined the impact of demographic 
factors on patient satisfaction.

Results revealed that age groups between 25 and 45 exhibited higher 
satisfaction levels, while gender differences showed minimal impact 
on satisfaction. Income levels significantly influenced satisfaction, 
with lower-income brackets reporting higher levels of contentment. 
Educational qualifications correlated with satisfaction, with graduates 
expressing higher levels compared to postgraduates. Furthermore, the 
study explored additional demographic factors and their relation to 
satisfaction levels, such as occupation, marital status, family size, awareness 
of hospital services, and ethical considerations. Significant relationships 
were identified between occupation, residential status, family size, and 
awareness of hospital services concerning satisfaction levels.
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Understanding these demographic intricacies and perceptions 
regarding healthcare services is imperative for healthcare providers 
to tailor their services, enhance patient satisfaction, and meet diverse 
patient needs. The amalgamation of patient satisfaction with high-
quality care is indispensable for improved health outcomes and 
fostering trust between patients and healthcare providers.

Keywords: Patient Satisfaction, Demographics, Service Perceptions, 
Multispecialty, Healthcare Facilities
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ABSTRACT

This research work aims to conceptualize emotional intelligence 
by reviewing the existing sources of knowledge in the area of 
emotional intelligence in order to enhance stress management. 
The study considers four domains of EI: “Self-awareness, Self-
management, Social-awareness and Relationship management. 
It utilizes secondary data collected from different e-database like 
Google Scholar, Scopus, science direct, research gate and Web 
of Science. Being self-aware which allows to manage our self in 
effective manner. EI helps in understanding the others perspectives 
with open-minded so the conflicts can be resolved in calm and 
relaxed manner. Being empathic will benefit in increasing the 
communication aspect and leads to strong relationships. It helps 
in rational thinking and acting upon the deliberation which makes 
better decisions to survive in hardships. It leads to more employee 
satisfaction, cordial relationships, better motivation and morale and 
better departmental cooperation. Effective application of emotional 
intelligence on workforce enables the organization to attain better 
working environment. It helps employees and organization always 
feel better in performing works, achieving goals and benefit 
workforce for personal as well as professional life.

Keywords: Emotional Intelligence and Stress Management
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ABSTRACT

Consider a marketing organization (system) with one grade in which 
policy decisions and transfer decisions are the two sources for exits 
by personnel in the system. Each policy and transfer decision triggers 
a cluster of classified (voluntary and involuntary) exits in the system. 
The system has two thresholds for both cumulative loss in manpower 
and maximum loss of manpower. A class of times to hiring for the 
system is defined for two stochastic models by considering the 
cumulative loss in manpower in one model and the maximum loss 
in manpower in the other model. Performance measures related to 
the class of times to hire are obtained for both the models when 
(i) the number of clusters of exits triggered by each policy and 
transfer decision independently form sequences of independent and 
identically distributed random variables (ii) loss of manpower due 
to voluntary and involuntary exits are independent and identically 
distributed discrete random variables and (iii) the two thresholds 
are independent and non-identically distributed random variables 
following decapitated geometric distribution. Analytical results are 
numerically illustrated by assuming specific distributions. Findings 
and conclusions are presented.

Keywords: single grade marketing organization, policy and 
transfer decisions, clusters of classified exits, discrete independent 
and identically distributed loss in manpower, two independent 
thresholds, decapitated geometric distribution, distinctly specified 
loss in manpower, class of times to hiring and its performance 
measures
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ABSTRACT

In this paper, the problem of time to recruitment is studied for a 
single grade workforce structure in which clusters of classified 
egresses are triggered by each policy decision taken at random 
epochs in [0,∞ ). Assuming that the structure has two independent 
thresholds for two distinctly specified loss in manpower due to 
egresses, two stochastic exemplars are constructed, and analytical 
results for some performance measures related to a class of times 
to recruitment are derived when (i) the number of clumps of 
egresses for each decision form a sequence of independent and 
identically distributed random variables (ii) egresses in any cluster 
for each decision independently form sequences of exchangeable 
and constantly correlated exponential random variables and (iii) 
the two thresholds are independent and non-identically distributed 
random variables following Lindley distribution. The effect of nodal 
parameters on the performance measures is studied and findings are 
presented. 

Keywords: Single grade workforce structure, Policy decisions, Clumps 
of classified egresses of employees, Random thresholds for two distinct 
specific choices for loss in manpower, Class of times for recruitment 
and its performance measures
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ABSTRACT

In this paper, a marketing organization (system) with two grades and 
policy decisions as a source for a cluster of classified exits in each grade, 
occurring at random epochs, are considered. Two stochastic models 
are constructed by considering two different independent thresholds 
for two differently specified loss in manpower due to exits and a class 
of times for recruitment. Analytical results for some performance 
measures related to a class of times to recruitment are derived for 
both the models when (i) number of clusters of exits triggered by 
policy decisions for each grade independently form a sequence of 
independent and identically distributed random variables (ii) loss in 
manpower for each classified exit for each grade independently form 
a sequence of independent and identically distributed continuous 
random variables and (iii) each grade has independent and non-
identically distributed threshold following Lindley distribution and 
(iv) the system has two thresholds, one is maximum of thresholds 
for the grades and the other is minimum of these two thresholds. 
Assuming specific distributions, the effect of nodal parameters on 
the performance measures is studied using a numerical illustration 
and the findings are presented.

Keywords: Marketing organization with two grades, policy decisions 
as single source, cluster of classified exits, independent thresholds, 
Lindley distribution, and a class of times for recruitment and its 
performance measures
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ABSTRACT

The present paper deals with the problem of hiring in a single-grade 
workforce structure when the structure has (1) policy and transfer 
decisions as two sources of exits occurring at random epochs (2) two 
independent sequences of independent and identically distributed 
random variables to represent several clusters of exits due to each of 
these two decisions (3) four independent sequences of independent 
and identically distributed continuous random variables to represent 
loss in manpower in each cluster of exits for each of these decisions (4) 
two independent and non-identically distributed random thresholds 
following Lindley distribution for cumulative loss in manpower in 
the structure and (5) a class of times to hiring. A stochastic exemplar 
is constructed and analytical results for some performance measures 
for the class of times to hiring are derived. The impact of nodal 
parameters on the performance measures is studied by assuming 
specific distributions by a numerical illustration.

Keywords: Single grade, Policy and transfer decisions, clusters of 
classified exits, two independent thresholds, Lindley distribution, 
continuous independent and identically distributed loss in manpower, 
class of times to hiring and its performance measure.
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ABSTRACT

The exit of employees is a common phenomenon in any manpower 
system. It is not wise to make recruitment frequent due to cost factors. 
Since exits are unpredictable, an appropriate policy for recruitment 
becomes necessary. In this paper, a single-grade manpower system 
is considered in which clusters of voluntary and involuntary exits of 
employees are triggered by each policy decision taken at random 
epochs in [0,). Two stochastic models are constructed employing 
two independent thresholds for different specific choices of loss of 
manpower due to these decisions and a class of times for recruitment. 
Analytical results for some performance measures related to the 
class of times to recruitment are determined under the conditions 
(i) several clusters of exits for each policy decision form a sequence 
of independent and identically distributed random variables 
(ii) loss of manpower due to the classified exits in any cluster are 
independent and identically distributed random variables and (iii) 
the two independent thresholds are non-identically distributed 
random variables following Lindley distribution. Assuming specific 
distributions, the analytical results are numerically illustrated and 
relevant findings are presented.

Keywords: Single grade, Policy decisions, clusters of classified exits, 
two independent thresholds, Lindley distribution, continuous 
independent and identically distributed loss in manpower, class of 
times to recruitment and its performance measures.



30

International Conference on Emerging  
Global Business Opportunities 2024

AN INVENTORY MODEL FOR SEASONAL PRODUCTS WITH 
VARYING DEMAND FUNCTIONS AND PRICE DISCOUNT

1S. Anusuya Baggiyalakshmi, 2M. Maragatham, 3P. Mariappan

1Research Scholar, 2Associate Professor of Mathematics 
PG and Research Dept. of Mathematics 

Thanthai Periyar Government Arts and Science College  
(Autonomous) Tiruchirappalli

3Department of Supply Chain Management and International Relations, 
St. Joseph’s Institute of Management, Tiruchirappalli – 620 002 

1anusuya1997bhc@gmail.com,  
2maraguevr@yahoo.co.in, 3drmariappan@jim.ac.in

ABSTRACT

Typically, demand is modeled as either an increasing or decreasing 
function. However, the demand tends to follow a variable pattern 
when dealing with seasonal products. In this paper, we adopt a sin 
function to represent the fluctuating demand. Additionally, we 
introduce a discount strategy for the product, activated after a specific 
duration. In this context, the researcher focuses on optimizing to 
enhance profit maximization.

Keywords: Sin function, Seasonal products, and Discount.
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ABSTRACT

In this article, the researcher aims to examine the distribution of 
drug administration in the human body after oral and intravenous 
administration of the drug proposed by Shyamsunder et.al. 
Considering the model III nature of blood flow in the cardiovascular 
system, medication administration via venous blood to Caputo 
fractional order differential equations. Firstly, the model is integrated 
into the Caputo-Fabrizio fractional derivative with a non-singular 
kernel to subdue the limitations of the conventional Riemann-
Liouville and Caputo fractional derivatives. After that, the presented 
mathematical model is reviewed for the existence of system solutions 
in detail by applying the fixed-point postulate. We ascertain the 
conditions under which the uniqueness of this system of solutions 
can be obtained. 

Keywords: Drug Diffusion, Blood, Tissue, Caputo Fractional-Order 
Differential Equations, Fixed-Point Theorem, Laplace Transform
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ABSTRACT

This paper attempts to study the efficiency of the selected Life 
Insurance schemes in India to reach the optimal plan to the 
policyholders. Due to the volume of life products accessible in the 
market, the policyholders must choose the best product as their best 
investment to earn higher returns in their future. To address this 
problem, it has been assumed to have multiple attributes that need 
to compare and solved using Multiple Attribute Group Decision 
Making criteria to come up with the finest product to invest.

Keywords: MAGDM, Life Insurance products, Product 
optimization
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ABSTRACT

Economic uncertainty has led to the decision of investing in a 
much safer product like gold. Gold as an investment is perceived 
to safeguard individual investment. Gold investment, however, is 
considered as one of the oldest methods of saving with very little 
promotion. Customers can purchase the gold product either directly 
from the retailers or indirectly through various schemes of bank 
gold investment lately, the central bank has introduced the gold 
coin series while the private banking sector released few gold-related 
products. This study is done to identify the purpose of investing, 
barriers to invest in gold and financial risk. The study was done in 
Nagapattinam District of Tamil Nadu. A sample of 150 customers 
are taken for data collection. The data are analysed using percentage 
analysis. The results revealed that customers invest in gold for long 
term saving, conversion of fast cash and use it as an ornament. Most 
of customers use the ETF to invest in gold.

Keywords: Bank Schemes Gold Investment, Percentage Analysis, 
Nagapattinam district, Tamil Nadu
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ABSTRACT

This paper explores the complex interplay of climatic hazards, 
financial stability, and the necessity of mitigating climate change. 
This research investigates the possible systemic risks resulting 
from extreme weather occurrences, transition risks, and changing 
regulatory landscapes as the examination of the susceptibility of 
financial institutions to shocks is connected to climate change. At 
the same time, the examination of how the financial industry drives 
efforts to mitigate climate change and examines how ESG criteria, 
sustainable finance tools, and creative investment opportunities 
are integrated. Through a comprehensive analysis of these factors, 
attention is drawn to the crucial convergence of financial stability 
goals with bold climate action, underscoring the necessity of well-
coordinated approach that successfully tackle both issues. This study 
employs a dual-method approach, combining case study analysis and 
literature review, to explore the interplay between financial stability, 
climate risks, and climate change mitigation. This study intends to 
educate stakeholders and policymakers by providing information to 
direct the creation of robust, sustainable financial systems in the face 
of climate change.

Keywords: Climatic Hazards, Financial Stability, Climate Change 
Mitigation
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ABSTRACT

The banking sector plays a vital role in the Indian economy, driving 
growth in various sectors by providing financial support. This 
research paper aims to evaluate the impact of interest rate changes on 
the profitability of the banking sector in India. The study selected ten 
public banks and ten private banks in India. It analyzed interest rate 
data from 2012 to 2022 to assess the impact on bank profitability. 
The study also examined profit after tax (PAT), return on assets 
(ROA), and return on capital employed (ROCE) ratios for the four 
banks from 2012 to 2022 in the money control website. Interest 
rates play a pivotal role in determining the profitability of banking 
products. Alterations in interest rates can substantially affect a bank’s 
net interest margin (NIM), which represents the disparity between 
the interest income generated from loans and investments and the 
interest expense incurred on deposits. This research delves into a 
comprehensive examination of the impact of interest rate changes on 
the profitability of various banking products, encompassing loans, 
deposits, and derivatives.

Keywords: Banking sector, Interest rate, profitability, Banking 
products.
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ABSTRACT

This paper discusses the performance and efficiency of selected 
private sector banks in India during the period (2019 to 2023). 
The banking sector is one of the important parts of the country’s 
economic development which provides the systematic flow of money 
from one hand to another. The nationalization of banks in 1969 
and 1980 had added fuel to the growth. Private Banks in India pass 
through with the latest technology, innovations, and monetary tools 
and techniques. To survive in the competitive world there will be 
a need to retain customers and attract customers. Today several 
banks provide attractive rates of interest for deposits and introduced 
various other schemes too. Banks should deal with a multitasking 
procedure because they need to fulfil customer needs along with 
RBI norms. As the researcher knows profitability and liquidity are 
the main objectives of banks, and there will be a need to meet the 
requirements of customers too. This paper analyses the efficiency 
of selected private-sector banks. Using datasets collected from the 
respective websites of the private banks. It also analyses the efficiency 
and profitability linkage. The research study brings out the complete 
situation aspects of the banks to compete and improve with some 
effective measures.

Keywords: Efficiency, private banks, ratio, profitability, and 
performance.
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ABSTRACT

A block chain is “a distributed database that maintains a list of 
ordered records, called blocks, that is continuously growing and 
is linked using cryptography.” The banking industry is about 
to radically transform thanks to block chain technology, whose 
decentralized and secure structure offers many possible advantages. 
This study explores how block chain technology affects trade finance, 
payments, data management, regulatory compliance, and other 
areas of the banking sector. It examines how block chain technology 
might revolutionize business by increasing productivity and cutting 
expenses, Block chain technology transforms the financial industry 
by creating a decentralized database of distinct and digital assets. It 
provides increased security, openness, quicker settlement, reduced 
transaction costs, and worldwide coverage. Block chain technology 
is expected to revolutionize as it develops further. This study will be 
helpful in the creation of a thorough framework that will illustrate 
the issues and state of block chain technology as it is in the financial 
services sector.

Keywords: Block chain Technology, Decentralizing, Reshaping of 
banking services, Digital assets, Transparency.
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ABSTRACT

Financial literacy and behavior play a crucial role in shaping 
the financial well-being of individuals and society as a whole. 
Understanding the financial literacy and behavior of students, 
particularly those in higher education, is essential for developing 
effective financial education programs and fostering financially 
responsible individuals. This research paper aims to explore the 
financial literacy and behavior of students in higher education, 
examining factors that influence their financial knowledge, 
attitudes, and actions. The study will investigate the impact of 
sociodemographic characteristics, financial education interventions, 
and parental influence on students’ financial literacy and behavior. 
Additionally, the research will identify areas where students lack 
financial knowledge and exhibit suboptimal financial behaviors. The 
findings of this study will provide valuable insights for policymakers, 
educators, and parents in designing effective financial education 
programs that can empower students to make informed financial 
decisions, manage their finances effectively, and achieve their 
financial goals.

Keywords: Financial knowledge, financial well-being, financial 
behaviour and attitude. 
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ABSTRACT

 The positive cross-country correlation between health and economic 
growth is Well-established, but the underlying mechanism is complex 
and difficult to discern. Three issues are of central concern first 
assessing and disentangling causality between health and economic 
growth is empirically challenging. Second, the relation between 
health and economic growth is empirically challenging. Second 
then relation between health and economic growth change over the 
process of economic development, third, different dimensions of 
health (mortality vs. morbidity, children’s and women’s health. and 
health at older age) may have different economic effects. 

Keyword: Economic, Growth, Challenging, Health, Empirically, 
Development 
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ABSTRACT

Purpose

Combining Agency theory and Transaction Cost Theory, this study 
intends to identify and prioritize the barriers that curtail the agents/
distributors from transparent reporting. The study emphasizes the 
need for a standard reporting format to ensure minimization of 
operation costs and increase customer satisfaction. 

Methodology/Design/Approach

The study uses an integrated two-phase approach. At the 
initial stage, expert mining is used to identify the barriers and 
the identified barriers are recognized and validated through 
strategic literature review. In the second stage, total interpretive 
structural modelling method in employed to observe the 
contextual relationship between the identified barriers to 
derive a Total Interpretive Structural Modeling (TISM) based 
model. Furthermore “Matrice-d’impacts-croisés-multiplication-
appliqués-à-un-classment” (MICMAC) method is employed 
to categorize the identified barriers based on their driving and 
dependence powers. 

Findings

The study identified 9 novel factors that curtail the distributors from 
maintaining standard accounting practices, leading to increased 
transaction costs and a TISM model is derived. Governance, 
operational and managerial barriers occupy the higher levels, and 
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environmental uncertainty occupies the lowest level of the derived 
model. Environmental Uncertainty is identified as Independent 
Variable and Customer relationship is identified as the most 
dependent variable using MICMAC method. 

Practical Implications

The developed framework can provide insights to both the 
organizations and agents in overcoming the barriers thus enabling 
in the minimization of operational costs and enhancing customer 
relationships. The identified enablers could also enable the 
organizations to improve standard reporting policies for better 
governance purposes and minimizing transaction costs.

Originality / Value:

To the best of the authors̀  knowledge, this is one of the first studies 
that enquires the need for standard accounting practices in the 
sales and distribution industry. This is also one of the first studies 
to incorporate TISM-MICMAC methods to identify and recognize 
the barriers that curtail transparent reporting. 
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ABSTRACT

Tax planning acts as the most essential financial plan that is drafted 
by the taxpayers. The tax management strategies are highly essential 
for the taxpayers to help oneself reduce the tax burden. To understand 
this, the research paper focuses on investment planning and tax 
management strategies among the salaried employees. The research 
study aims at analysing the investment pattern and the tax planning 
strategies followed by the salaried employees. The main purpose 
of this study is to ensure that tax management helps in reducing 
the incidence of the tax to the maximum incidence. The study is 
conducted in the city of Tiruchirappalli and the sample of the study 
includes salaried employees. The convenience sampling method 
was adopted to collect the data from 30 respondents. Structured 
questionnaire was used to collect the data. Various statistical tools 
were used to analyse the data. The findings of the study indicate 
the extent of awareness among salaried employees above tax saving 
schemes and their preference towards it. The factors that influence 
their investment decisions are the respondent’s personal factors like 
security and safety of family and retirement benefits. 



43

International Conference on Emerging  
Global Business Opportunities 2024

CURRENCY VOLATILITY: A SHAKY GROUND  
FOR INDIAN STOCKS?

1Vignesh S, 2Sai Sakthi Ganesh S,3Jagannathan S
1,2,3 PG Student, Department of Management Studies,

St. Joseph’s Institute of Management, Tiruchirappalli – 620 002, India
123pba223@jim.ac.in, 223pba230@jim.ac.in, 323pba232@jim.ac.in

ABSTRACT

This research investigates the complex relationship between foreign 
exchange rate volatility and its effects on the Indian stock market. 
With globalization leading to increased relationship among global 
financial markets, understanding the dynamics of exchange 
rate movements has become crucial for policymakers, investors, 
and market participants. It explains a comprehensive analysis of 
historical exchange rate data, stock market indices, GDP, Export and 
Import to assess the impact of foreign exchange rate volatility on the 
Indian stock market. Utilizing econometric models and statistical 
techniques, the study aims to identify the causal relationships 
and the extent to which exchange rate fluctuations influence 
stock market performance. Further investigation into the causal 
relationship between the two variables using Granger Causality 
test shows unidirectional relationship between stock returns and 
Exchange Rates.

Keywords: Exchange rate, Volatility, Stock market, Unit root test, 
Granger causality test.
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ABSTRACT 

Online shopping is the practice of consumers transacting directly 
and in-person with a vendor to purchase goods, services, etc. over 
the internet. The act of purchasing products and services online 
via vendors who operate websites is known as online shopping. In 
fact, consumers may buy just about anything from businesses who 
sell their goods online. Among the hundreds of items customers 
can purchase from an online retailer are books, apparel, home 
furnishings, toys, hardware, software, and health insurance. The 
main objective of this research is to study the customer satisfaction 
towards online Shopping with special reference to consumers in 
Tiruchirappalli city.

A descriptive study was done on primary data collected from 193 
respondents on the basis of judgmental sampling. A questionnaire 
was used to collect primary data. Likert five-point scale was given 
to customers for evaluating the customer satisfaction towards online 
Shopping. IBM SPSS Statistic version 20.0 was used for this analysis 
and the following tools were administered 1) Reliability Test 2) Factor 
Analysis and 3) Multiple Regression 4) Chi-square goodness of fit test. 

Reliability test was made and the obtained coefficient alpha value 
(Cronbach’s alpha) was 0.770, and hence the data had satisfactory 
reliability. Factor analysis and Multiple Regression were used to 
find the variables which influence the Impact customer satisfaction 
towards online Shopping. In the Chi-square test, we are assessing how 
well the sample data fits the population proportions specified by the 
hypothesis. 

Keywords: Online Shopping, Customer Satisfaction. Online Buying 
Behavior, Purchase Decision, Online Products 
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ABSTRACT 

This comprehensive article explores the complex dynamics of Indian 
investing behaviour and clarifies the various investment strategies 
that the public favours. Examining the phenomena of herd mentality 
among Indian investors, the narrative reveals how it contributes to 
a rise in investment activity. The paper also explores the correlation 
between the increasing demand for investments and how that demand 
affects government tax policies, clarifying the mutually beneficial 
relationship between fiscal decision-making and public investment 
patterns. All things considered, it offers an in-depth examination 
of the variables influencing the Indian investing scene, including 
personal preferences, cultural norms, and legal frameworks.

Keywords: Investment, Decision Making, Strategies, Framework, 
Correlation, Demand.
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ABSTRACT

The share market is a complex system where shares of publicly 
traded companies are bought and sold. It is a centre of economic 
activity that is influenced by various factors, including economic 
indicators, political events, technological advancements, and social 
trends such as changes in consumer preferences, regulatory shifts, 
supply and demand dynamics, and the performance of specific 
industries or sectors. These factors can affect the profitability and 
prospects of companies operating within those sectors. Our paper 
aims to better understand this intriguing and intricate world of 
share markets and to analyse the reaction of the Indian market to 
different satellite launches. Additionally, the analysis will investigate 
how the aerospace industry launches impact the stock fluctuations 
on related companies. The degree of fluctuation in the pricing of 
financial instruments over a certain period is referred to as market 
volatility. It represents how much and how quickly stock values vary 
in the context of the stock market. Numerous factors can affect 
market volatility, which can have important results for traders and 
investors. The market index is taken as Sensex and certain airspace 
stocks are compared to the market index and the returns of those 
firms are evaluated using the event methodology. This research 
shows the bullish and bearish days of aerospace-related stocks which 
would in turn aid in understanding the market performance. This 
understanding of the market fluctuation the satellite launches enable 
people to determine the best investment strategy. 
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ABSTRACT

Pilgrimage tourism is a type of tour travel where tourists are strongly 
encouraged to take on a religious perspective and the way of spiritual 
life. During the beginning stage of spiritual development, one of 
the first types of attraction is visiting the holy places all over the 
world. Staying for several days/weeks at national and international 
pilgrimage sites or pilgrimage conferences enhances the devotional 
thoughts. This research paper studies about the issues and their 
general outlook associated with pilgrimage tourism, an arrangement 
made, level of devotional involvement etc., and the paper also 
examines the importance to Thanjavur and civilization. The scope 
of socio- profitable blowup through the way of tourism and analysis 
of the issues pertaining to the pilgrimage is dealt with this study. 
The data for this study was collected from pilgrims at the various 
holy places located in South India. The study carried out with 
the basic objectives as to identify the factors which influence the 
level of satisfaction among pilgrims, to identify the expectation 
and problems of pilgrims towards the facilities provided during 
pilgrimage. The present study relies both on primary and secondary 
data. Since the population is infinite, purposive sampling has been 
used for this study. 
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ABSTRACT

The concept of entrepreneurship which has been applied recently to 
social concerns acquires significance. Social entrepreneurs focus on 
social problems. They create innovative initiatives, build new social 
arrangements, and mobilize resources in response to those problems, 
rather than in response to the dictates of the market or commercial 
criteria. The point to be observed is profit is not the main criterion. 
The main thrust of social entrepreneurship is the enhancement 
of society on the one hand and environment on the other hand. 
Social entrepreneurship in the strict sense of the term is doing 
business for a concern towards social cause. It is otherwise called 
altruistic entrepreneurship. Social entrepreneurs address the pressing 
problems of the society and drive social innovation in the various 
disciplines such as agriculture, environment, education, health 
care and so on. Like the business entrepreneur, social entrepreneur 
works with entrepreneurial determination and business methods to 
create sustainability in the financial position of the organizations. 
They perform a commendable role in the development of a nation. 
Since social entrepreneurship aims at developing and harnessing the 
innovations to find solutions to issues and concerns of the society, 
it may be an answer to many problems faced by developing nations 
like India. Social entrepreneurship and social entrepreneurs face 
numerous challenges in setting up and managing and sustaining 
their ventures. Chiefly these are obtained financing, burnout, lack 
of adequate public knowledge and marketing constraints. However, 
they have better prospects with the government’s support, the 
availability of talent and capital, and a large and growing consumer 
market. Hence, an attempt has been made to study the issues and 
prospects of social entrepreneurship in Indian context.

Keywords: Social entrepreneurship, innovation, sustainability
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ABSTRACT

Introduction to the Concept of Expenses Management. It is a set 
of procedures and process, helping business to streamline their 
spending. Discussion on the need for expense management. Case 
studies on expense management. Differentiation on expenses 
depending upon the various categories of activities done in a business. 
Cost effective methods which are preferred mostly by the business 
in expense management. Best strategies that are followed by the 
organizations. Areas lacking in the business on expense management. 
Corrective suggestions to overcome such issues for a better expense 
management. Advantages that are gained by companies by following 
a better expense management measure. New ideas and innovations 
in expense management for emerging global business opportunities. 
Concluding the new ideas on the expense management.

Keywords: Expense Management, Business, Cost effective methods, 
Strategies, Suggestions, Issues, Advantages, Innovations.
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ABSTRACT

Strategic management is the comprehensive process of formulating, 
implementing, and evaluating organizational strategies to achieve 
long-term objectives. This multifaceted approach involves analysis the 
internal and external environments, setting specific goals, devising 
an action plan, and adopting strategies to changing circumstances. 
Key elements encompass strategic planning, resource allocation, 
risk assessment, and continuous performance monitoring. Effective 
strategic management demands astute leadership, robust decision-
making, and agility in response to dynamic market conditions. 
This abstract delves into the foundational principles and critical 
components of strategic management, shedding light on its pivotal 
role in shaping the success and sustainability of organizations across 
diverse industries. 

Keywords: Strategic management, Business environment, 
Methodology, evaluation, Success met
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ABSTRACT

In today’s business, working in an international team is common with 
remote workers, overseas offices, and inescapable cultural gaps. Co-
workers diversity could constitute a barrier to certain cultures that 
some people find difficult to get past. The majority of professionals 
are not even aware of the issues caused by cultural differences at 
work. Managers who are aware of cultural differences are better able 
to interact with staff members and other stakeholders. Multicultural 
companies must comprehend their diverse workforce and provide 
guidance for effective cross-cultural communication; Otherwise, 
they risk encountering a number of problems with employee relations, 
staffing, trade policies, mergers, advertising, business stakeholder 
relations, team building, and negotiations. The intangible obstacles 
to communication include language, stereotypes, nonverbal cues, 
emotional displays, anxiety, uncertainty, perception, and bias. This 
essay addresses the topic of how to share and exchange ideas based on 
mutual respect, credibility, and understanding in order to effectively 
communicate in a culturally diverse workplace.

Keywords: Cross-cultural communication, employee relationship, 
advertising, global economy, multinational organisation, workforce 
diversity, growth of international enterprises, cross cultural etiquette, 
cultural awareness
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ABSTRACT

They improve our realistic management & organization plans 
can improve productivity & the quality of life. The time was very 
important for all the work was done by all the workers. It was most 
important for all the company work basis and shift basis. The time 
was different schedule. They have followed punctual for correct time 
for all the workers. They improve worker’s satisfaction level. And 
they improve our skills. Its help to all the workers to tie up all the 
third party companies. Time management Skills: Manage, focus, 
avoid, limit. It is made up of all the company activity expectations 
for involvement in the company. They have avoided to accept 
emergency situations.

Keywords: Time, important, improve, company, work, productivity, 
involvement., expectations 
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ABSTRACT

Silence can be the space between an unhelpful outburst of feeling 
and a considered response. The positive attributes of silence as a 
communicative strategy will be explored. The paper outlines the 
various communicative situations in Akan society in which silence 
is employed, highlighting religious, social and linguistic aspects. 
Attention is drawn to indigenous expressions to describe silence. 
In passing, I will also compare the Akan data with other African 
societies and cultures outside Africa. The paper finally discusses 
silence vs. Talk, silence and gender, and the acquisition of silence 
as a form of socialisation and communicative competence. To get 
a better conversation, one must use brief pauses to give the other 
person a chance to think, get a better understanding of the topic and 
then react effectively.

Keywords: Conversation, Silence, Communication, Effective, Person
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ABSTRACT

‘Eat healthy and live healthy’ is one of the essential requirements 
for long life. Unfortunately, today’s world has been adapted to a 
system of consumption of foods which has several adverse effects on 
health. Lifestyle changes have compelled us so much that one has so 
little time to really think what we are eating is right! Globalisation 
and urbanisation have greatly affected one’s eating habits and forced 
many people to consume fancy and high calorie fast foods, popularly 
known as ‘Junk foods’. Research into the possible health hazards on 
consumption of such high calorie foods has given an insight to avoid 
them, but unfortunately measures taken are not as effective as they 
need to be. Diseases like coronary artery disease and diabetes mellitus 
have seen a profound rise in developing countries and such unhealthy 
junk food consumption is one of the notable factors to its contribution. 
This global problem of consuming junk food on a large scale and its 
impact on health needs emphasis and health education which can 
greatly contribute to its limited consumption and switching over 
to healthy eating habits for better living. Knowledge highlighting 
about the eating habits, nutritional aspects, quality of unhealthy 
foods, their health impact and preventive measures should be given 
to create awareness and render health education for a change towards 
good eating practices. Junk food and its impact on health have 
been reviewed from various resources and have been systematically 
presented, so as to emphasize its ill effects and measures to be 
adopted towards healthy living.

Keywords: Fast food, adolescents, low- and middle-income countries, 
GSHS (Global School-based Student Health Survey)
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ABSTRACT

This Climate- Smart Agriculture (CSA) Concept is gaining 
considerable traction at international and national levels to meet 
the challenges of addressing agricultural planning under climate 
changes. At the same time, agriculture and land use sectors are 
major contributors to global greenhouse gas emissions. Climate-
smart agriculture (CSA) offers an integrated approach to address 
these intertwined challenges, focusing on three main objectives: 
(1) sustainably increasing productivity and incomes; (2) building 
resilience and adapting to climate change; and (3) removing and/
or reducing greenhouse gas emissions, where possible. Taking an 
integrated approach to achieving these three objectives – the CSA 
pillars – provides the opportunity to enhance synergies, achieve 
co-benefits between the pillars, and identify and reduce potential 
trade-offs ex ante. The implementation process of CSA is structured 
in five action points, starting from the evidence base, through 
the enhancement of enabling policies, institutions, and financing 
options, to field-level implementation. 

Keywords: Climate- Smart Agriculture (CSA) -Foods Security-
Environmental Planning
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ABSTRACT

The articles present the main ideas of sustainable tourism – new 
form of tourism promoted by the authorities, environmental and 
social institutions and international organizations. It implies taking 
into account economic, environmental, and socio-cultural aspect 
of planning and management of tourism. The article presents 
the historical background of the idea of sustainability and main 
international events concerning this topic. The author highlights 
negative effects of tourism that can be prevented by applying the 
principles of sustainable development. 

Keywords: Sustainable tourism, responsible tourism, ecotourism
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ABSTRACT

Tourism is not exclusively an economic phenomenon, it also 
involves social, cultural, political and environmental aspects. Social 
and cultural impacts of tourism are the ways in which tourism is 
contributing to changes in value systems, individual behaviour, 
family relationship, collective lifestyles, moral conduct, creative e 
expressions, traditional ceremonies and community organisation. In 
general, attitudes and perceptions of the host population vary on 
a continuous scale between negative, through no impact at all to 
positive.

Keywords: Social, Impact, Tourism, Development and Host 
Commentary.
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ABSTRACT

They improve our realistic time management for all the company 
work. Schedule timing was most important for all the workers time 
was taken for finishing their works. It takes 3 to 6 months. The 
expectations for time management was to create time for worker’s 
incentive and award for their project or contract finishing on time. 
They have more responsibilities for all the workers in top of the 
lower level management function. The time was very important in 
the work basis. The time management was put the goal setting for 
the company goals and objectives. They have strategies are making 
by vision and mission of the company in the all the company was 
organised by all the vision was 3 to 5 years. The mission was 5 to 10 
years for company strategies function in all the company. Its create 
our own time management and company shift. Management skills 
for time management: Manage, focus, avoid, limit.

They have more useful facts for time management function. It is 
made up of divided their time for different activities. They have no 
harder to finish their works. The time was important to achieve their 
goals for their company’s growth. They involved in all the profit and 
loss included in time management for all the company. Its create their 
own strategic function for decided by individual and group incentive 
for their company. They have all the problem solved in on time in the 
strategic decision making process. The planning was the main role in 
all the company of the organization.

Keywords: improve, management, time, strategic function, mission 
and vision of the company, organization, workers
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ABSTRACT

Tourism today is the most vibrant tertiary activity and a multibillion 
industry in India. Traditionally known largely for its historical and 
cultural dimensions’ tourism today is highlighted for its immense 
business opportunities with transport hotel industry the potential 
and performance of India tourism industry needs to be gauged 
in terms of its socio -economic magnitudes. This paper traces the 
progress made by India “s tourism industry in the planning era and 
the emerging issues under globalisation It examines the problems 
and challenges of the country as well as the pitfalls in tourism 
planning in India 

Keywords: Tourism, travel, tourist ‘s decision travel
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ABSTRACT

Change management in e-government implementation is a very 
complex issue. E-government services are frequently distributed 
over different IT systems and organizations. There are also events 
from outside the public administration that cause changes such as 
government policies and legislation, public-private partnerships, 
etc., and finally, a huge resistance to change exists in public 
administration. Another problem is that the e-government is 
predominantly seen only as a technology mission and not as an 
organizational transformation issue. Those are probably the main 
reasons that the existing literature about change management in 
e-government is still missing at large. There are articles dealing 
with some aspects of changes affected by the new technology 
implementation, however, there is no comprehensive framework that 
would identify changes that have to be managed in e-government 
implementation. Therefore, the main aim of the paper is to identify 
a comprehensive set of changes that have to be considered in 
e-government implementation and the role of leadership in such 
processes. Finally, the paper proposes a conceptual model of change 
management in e-government implementation. 

Keywords: change management, e-government, new leadership style, 
change management model of e-government implementation.
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ABSTRACT

The abstract explores the impact of effective business communication 
on organizational change. In a dynamic corporate landscape, 
successful adaptation to change is contingent upon transparent, 
timely, and strategic communication. This study investigates how 
clear messaging, active listening, and open dialogue contribute to 
employee engagement and alignment during periods of organizational 
transformation. By analyzing case studies and empirical data, 
the research aims to delineate the correlation between effective 
communication strategies and positive outcomes in managing and 
implementing change within diverse organizational contexts. The 
findings underscore the pivotal role of communication in fostering a 
culture of resilience, collaboration, and shared understanding.
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ABSTRACT

This research study delves into the domain of rural women 
entrepreneurship in Salem District, aiming to shed light on the 
pertinent challenges faced by women entrepreneurs operating in 
rural areas. Women’s participation in entrepreneurship has gained 
momentum in rural India, signifying their potential to drive 
economic growth and empower local communities. However, 
this entrepreneurial landscape also presents unique obstacles 
that demand a comprehensive understanding. The study employs 
qualitative research methods to gather in-depth insights into the 
experiences of rural women entrepreneurs. Through a purposive 
sampling technique, a diverse group of women entrepreneurs from 
various regions and industries is selected to ensure a representative 
study sample. Moreover, the study reveals how these challenges 
often intertwine, further impacting the potential for growth and 
sustainability. Furthermore, the research emphasizes the role of 
support systems and policy interventions in promoting rural women 
entrepreneurship. The implications of this study are significant for 
policymakers, development practitioners, and other stakeholders. It 
advocates for targeted interventions that acknowledge the specific 
challenges faced by rural women entrepreneurs and leverage their 
potential as catalysts for sustainable development. 

Keywords: Women entrepreneur, Rural development, Salem district, 
challenges, scope
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ABSTRACT

Generation Z, also known as Zoomers, is the demographic cohort 
succeeding Millennials and preceding Generation Alpha. The birth 
years for Gen Z are typically considered to be between the mid-to-
late 1990s and the early 2010s . They are characterized as young, 
digitally-native, and hypercognitive individuals who have grown up 
in the shadow of climate doom, pandemic lockdowns, and fears of 
economic collapse. As Gen Z has witnessed the economic struggles 
faced by previous generations, and they are determined to achieve 
financial stability earlier in life. They are saving at a higher rate 
than previous generations at the same age, and they are prioritizing 
careers that offer competitive pay and financial security. The purpose 
of this thesis is to analysis this generation mind set about making 
money, find a life partner and travel the word. In business aspect 
this thesis helps them to understand the change in the perception 
and taste of this generation people to meet their demands, Gen Z’s 
goals have significant implications for businesses, institutions, and 
policymakers. Businesses need to adapt their recruitment, retention, 
and workplace culture to meet the needs of this generation. The 
question here is whether Gen Z prefer these top goals or not?

Keywords: Gen z, Hypercognitive individuals, Financial stability, 
adaptation, Top goals
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ABSTRACT 

This research delves into how women entrepreneurs in India are doing 
in their businesses. We’re looking at how well they’re performing 
and what hurdles they’re facing in a rapidly changing business 
environment. To get a complete picture, we’re checking what helps 
these women succeed, how they come up with new ideas, and the 
positive impact they’re making about the economy. We’re doing this 
by using different methods to study the challenges they face, such as 
not having enough resources or facing societal barriers. Also, we’re 
investigating how cultural and institutional factors influence their 
business.

Our goal is to offer useful information to policymakers, companies, 
and other women who want to start their own businesses. We hope 
this knowledge can help create a more welcoming and supportive 
atmosphere, making it easier for women-owned businesses to grow 
and prosper in India.

Keywords: Women Entrepreneurs, Business Performance, Challenges, 
Economic Impact, Supportive Environment
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ABSTRACT

The dynamics of mental health have undergone significant 
shifts across generations, reflecting evolving societal norms and 
technological advancements. This paper explores the variance in 
mental health between past generations and the contemporary era, 
emphasizing the increased awareness of mental well-being and the 
recognition of its pivotal role in shaping thoughts and behaviors. 
Examining historical behavioral patterns and the impact of 
technological advancements, this research scrutinizes how behavior 
is affected by technology and how that behavior is related to 
mental health, emphasizing how important it is to prioritize mental 
wellbeing in today’s culture. It investigates the historical and present-
day understanding of mental health, addressing the importance 
placed on it and the influence of environmental factors. This article 
addresses the growing mental health crises among young adults and 
older generations, recognizing it as a growing concern and analyzing 
the difficulties these groups face. It highlights how important it is 
to have a positive perspective on mental health and offers tactics 
for creating a culture that supports mental health. Furthermore, 
it analyzes the interconnectedness of individual actions and their 
cascading effects on the mental well-being of others, evaluating the 
perception of loneliness and its implications. Considering our mental 
well-being, this study briefly calls for a paradigm change in our 
knowledge of mental health, acknowledging its critical significance 
in everyone’s personal and societal well-being.

Keywords: Mental health, awareness of mental well being, behaviors, 
generations, culture 
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ABSTRACT

This study examines the complex relationship between CEOs’ values 
and views and how that relationship affects corporate decision-
making and overall business performance. Through an extensive 
examination of various sectors and types of organizations, we hope 
to reveal the subtle ways in which the personal beliefs of CEOs 
influence stakeholder interactions, corporate culture, and strategic 
decisions.

We use a mixed-methods approach in our research, integrating 
quantitative data analysis of financial performance measurements 
with qualitative interviews with CEOs. With this comprehensive 
study, we hope to find trends and connections that clarify how CEO’s 
values and views, get ingrained in the structure of their businesses, 
impacting both internal and external operations.

The research’s conclusions impact stakeholder involvement, 
corporate governance, and leadership development. Fostering ethical 
leadership, coordinating company objectives with social expectations, 
and eventually supporting sustainable and responsible business 
practices depends on understanding how CEO’s personal values affect 
business outcomes.

Keywords: Personal values, Impact on the business, Fostering ethical 
leadership
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ABSTRACT

Sustainability is one of the key stirring factors for most of 
organizations to choose the path of agility. To retain its market 
position an organization needs to constantly change and adapt itself 
to the external environment. To accelerate the velocity of motion 
and to transmit the volatile energy into transforming energy the 
organization needs a strategic leader with spiritual intelligence (SI) 
and a foresighted vision for sustainability. Most of the literature 
states that a strategic leader is a planner, decision formulator, and 
implementer of structure and processes. Theories on strategic 
leadership give a wider scope for better management but it requires 
a driving force to widen the horizon. Here we are using spiritual 
intelligence as an arbitrator for the strategic leaders to create a 
conducive learning culture. The target group for our research study 
is the IT sector as strategic Leadership in IT companies becomes 
even more important as it allows them to prepare for contingencies 
& continuity. The study follows a descriptive research design and a 
stratified random sampling technique with a sample size of 150 IT 
employees. The research aims to explore the relationship between the 
strategic leader, Spiritual Intelligence, and learning organizational 
agility. 

Keywords: Strategic Leadership, Spiritual Intelligence, Agility, IT 
sector, Sustainability 
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ABSTRACT

This research report offers a comprehensive exploration of the future 
of digital agriculture in India by the year 2030, with a specific 
emphasis on the utilization of drones. Investigating the current state 
of digital tools in Indian agriculture, the study analyses the potential 
impact of emerging technologies such as precision farming, IoT, AI, 
blockchain, and prominently, drone technology. Focusing on how 
drones can revolutionize farming practices, crop monitoring, and 
yield optimization, the report assesses the implications of integrating 
these unmanned aerial vehicles into the agricultural landscape. It 
also addresses policy considerations, challenges, and opportunities 
associated with the widespread adoption of drone technology 
in Indian agriculture. By forecasting the trajectory of digital 
agriculture, particularly in the context of drone usage, this research 
aims to guide policymakers, industry stakeholders, and farmers 
toward harnessing the transformative potential of technology for 
sustainable and efficient agricultural practices in India by 2030.

Keywords: Digital Agriculture, Comprehensive exploration, Digital 
Tools, Technology, Drone, AI, Indian Agriculture, Specific Emphasis
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ABSTRACT

The career path is a voyage of every individual must to find their 
desire and decisive career. It is a crucial process that assists and 
realize what nature of work makes impression pleased and motivated 
for life. Many of individuals move from one job to another job it 
has a greater negative impact on an individual’s career management. 
Effective career navigation helps individuals identify their strengths, 
understand the requirements for a particular job and obtain 
the educational credentials required to succeed in that position. 
Furthermore, it can help individuals succeed in their current 
organization and achieve their professional goals. As individual 
workers face the uncertainty of an unstable economy and rising 
demand for skilled employees, they increasingly turn to career 
navigation strategies. Career navigation is not necessarily a one-time 
event but a process that can take place over many years. This process 
will help you identify what kind of job or company will suit your 
needs, strengths, and weaknesses.

Keywords: Career desire, career decisions, career management, career 
path, individual’s success, increasingly career navigation strategies, 
rising demand for skilled employees, uncertainty of an unstable 
economy
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ABSTRACT

Start-ups are the new sources contributing to the welfare and growth 
of our economy and leading our country to a developed path. So the 
part of start-ups in the growth process of our country is inevitable. 
The tremendous growth in start-ups has been found in the past 8 to 
10 years. Though the research enquiry with data and with reference 
to various websites and annual reports, it was found that in the 
year 2021 there were 38,815 start-ups in India, but in 2023 it has 
increased a lot and there are 1,15,818 DPIIT recognised start-ups. 
India has the 3rd largest start-up ecosystem in the world. Indian 
Start-ups contribute around $5 trillion to the country’s economy. 
Many start-ups have been started up in all the three sectors namely 
primary sector, secondary sector, tertiary sector and core sector (also) 
of our country. In recent days, the revolution made by start-ups by 
introducing and applying new technologies and methodologies in 
these sectors has given a great positive effect and growth in our 
Indian technology. This research is based on secondary sources of 
data. It aims to identify the growth of start-ups in India in various 
sectors in both urban and rural areas and aims at evaluating the 
various contributions to GDP by start-ups sector wise and finding 
the potential areas of business opportunities in tune with the 
emerging trends.

Keywords: Start-ups, Primary sector, Secondary sector, Tertiary 
sector, GDP 
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ABSTRACT

Social media and networking sites have been evolving into a 
means for merchants to expand their marketing campaigns to 
target broader consumer base in today’s technologically advanced 
world. Social media platforms and online media goal is to promote 
communication, collaboration, and content exchange. Social 
media push power beyond businesses and towards people and 
communities—that is, creative users. This has had both positive and 
negative consequences for well-known companies. The study aims to 
demonstrate the impact of social media towards purchasing of leather 
goods by examining a number of characteristics, such as (customer 
attitude, brand engagement, brand equity, and brand commitment). 
The study used a field research and survey methodology to collect 
quantitative data on 350 online shoppers’ opinions. Using Smart 
Partial Least Square (PLS) analysis was used to determine the 
hypothesized relationship of the study. The study’s findings show the 
customer prefer branded leather goods with latest design.

Keywords: Social media, customer attitude, brand engagement, 
brand equity and brand commitment
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ABSTRACT

In marketing, data analytics collects and analyzes data from 
various sources, to gain actionable insights into the company’s 
marketing strategies. The abundance of information accessible 
online has reshaped the marketing landscape, making knowledge 
the most valuable asset for businesses seeking to connect with 
their target customers. Data analysis not only helps marketers to 
understand their target audience better, but it also allows them to 
identify trends, track consumer behavior, and create personalized 
marketing campaigns that resonate with their consumers. The paper 
theoretically reviews different aspects of data analytics in marketing 
and presents some suggestions for managing it. Especially, it 
deliberates the importance, opportunities, and challenges of data 
analytics through various sources, and it also examines the traits 
of consumer behaviour and the utilization of processed data in 
marketing decisions (to create a new marketing strategy). Drawing 
upon the author’s observations and a comprehensive review of 
relevant literature, the paper concludes by summarizing key findings 
and insights.

Keywords: Data Analytics, Marketing Strategies, Target Customers
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ABSTRACT

Nero marketing is an emerging field that utilizes neuroscience 
and cognitive wisdom principles to understand consumer gestures 
and decision- making processes. This study explores the implicit 
operations of narrow marketing in the functional areas of business. 
In the fiscal sector, neuro marketing can be used to develop more 
effective investment products, marketing juggernauts, and client 
service relations. In the marketing realm, neuro marketing can be 
necessary in casting compelling advertising juggernauts, optimizing 
product packaging and design, and enhancing the overall client 
experience. Within the sphere of mortal resource operation, neuro 
marketing can prop in reclamation and selection processes, training 
and development enterprise, and hand engagement strategies. In 
the force chain operation arena, neuro marketing can contribute 
to bettered supplier selection, demand soothsaying, and threat 
operation practices. In the business analytics field, near marketing 
can give precious perceptivity into client data, enabling data judges 
to prize deeper meaning from consumer gesture patterns. Overall, 
neuro marketing offers a promising avenue for enhancing decision- 
making and perfecting issues across colourful business disciplines. 
By using the perceptivity gained from neuroscience and cognitive 
wisdom, associations can gain a deeper understanding of their guests, 
optimize their marketing strategies, and enhance hand performance. 
This study examines how neuro marketing ways can be used to gain 
a deeper understanding of consumer gestures in each of these areas 
and provides exemplifications of how companies have successfully 
applied near marketing to ameliorate their business results. 

Keywords: Neuro marketing, advertising, sales, supply chain, finance, 
human resource, business analytics
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ABSTRACT

This study compares how two big companies, ITC and Dabur, are 
working towards being more environmentally friendly through 
green marketing practices. The research employs a comprehensive 
framework to evaluate the green marketing practices of ITC and 
Dabur, scrutinizing various dimensions such as product packaging, 
waste management, energy efficiency, and overall ecological 
footprint. The goal is to see how well ITC and Dabur are doing 
in being environmentally responsible, and if their efforts match 
global standards for sustainability. The study also looks at how they 
communicate their green efforts to consumers. By understanding 
what these companies are doing right, the research hopes to guide 
other businesses in adopting similar eco-friendly practices. Overall, 
the study aims to raise awareness, encourage innovation, and inspire 
more companies to contribute to a greener and more sustainable 
world.

Keywords: Green Marketing Practices, Environmental Sustainability, 
Eco-Friendly Initiatives
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ABSTRACT

The main aim and purpose of the study is to determine how visual 
merchandising influences consumer attention. Visual Merchandising 
is a technique to visually make the brand attractive and highlights 
the unique features of the store. It is the art of improving the store’s 
lighting, color, fragrance, music, space utilization, cleanliness. The 
study focuses on four important factors of visual merchandising and 
the hypotheses are based on store layout, window display, colour 
& lightning and store interior, and how it influences the attention 
of consumers. Non probability sampling technique will be used to 
conduct this research and a structured questionnaire was designed 
to collect responses.

Keywords: Merchandising, Consumer attention, Lighting, Color, 
Store layout.
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ABSTRACT

Online transactions in the tourism business are growing, 
notwithstanding the challenging economic conditions in this region 
and the overall volume of travelers. The most popular application 
in the BCC (Business to Consumer) space is this industry. The 
tourist business is witnessing a shift in the industry’s structure due 
to the increasing adoption of e-commerce, although other sectors are 
demonstrating a strong inclination towards traditional procedures. 
In addition to ordering services, people are using the internet to 
obtain information. A new kind of user is emerging that serves as 
their own travel agent and designs customized travel packages. One 
of the most popular natural industries on the Internet is tourism, 
which is an information-based economy. According to estimates, IT 
and Tourism e commerce industry is the leading and fast-growing 
category of e-commerce. 

This study will focus on the challenges in e-commerce for the 
tourism business and the consumer’s perceptions of the challenges 
and opportunities that the tourism industry faces. The researcher 
uses Qualitative Research method like Questionnaire to collect data, 
analyze the sample size, using methods like t Test, Descriptive statistics 
using SPSS mathematical tool. 

Keywords: Tourism, E-commerce, Challenges, Opportunities, SPSS, 
Descriptive statistics. 
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 ABSTRACT

The food preference of the people hugely relies on the health benefits 
of foods and availability of healthy foods. The traditional food items 
are always preferred by the consumers due to its health benefits. The 
traditional foods are naturally bound with health aspects and calories 
required for a healthy life. Being the market globally positioned and 
opened, the traditional food items visualized and met the needs of 
the consumers across the world. Notably, the Indian food items 
are available across the states and countries. The food processing 
industry is expected to add 9 million jobs by 2024. FDI in India’s 
food industry total $4.18 billion between April, 2014 and March, 
2020. By 2030, India’s annual household consumption is believed 
to make the fifth-largest consumer in the world. Many industries 
involve in the food processing business operations and support to 
the global business opportunities. The government also takes various 
steps to fix the quality standards, evaluation and accreditations 
for the traditional food items. Realizing the importance of global 
business opportunities for traditional food items, the study aims to 
explore the benefits of traditional food items and its availabilities 
in the states of India and other counties, and it plans to explore 
the traditional foods of India being globally marketed and various 
strategies followed to market the foods. It plans to register the 
various challenges and opportunities for traditional foods of India. 

Keywords: Traditional Foods, India, Global Market, Health Benefits
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ABSTRACT

The fundamental pillars of celebrity endorsement are attractive, 
credibility, product match, and meaning transfer. The result of this 
study demonstrates that consumer’s intention to buy a product is 
positively impacted by a celebrity’s credibility, which is made up of 
their knowledge and dependability. Additionally, celebrities give 
meaning to the product, which encourages consumers to purchase. 
It also demonstrates that consumers are more drawn to celebrity-
endorsed ads than to those without celebrity endorsement, which 
eventually leads to recall the products much easier because celebrities 
appeared in those advertisements.

Keywords: Celebrity, endorsement, consumers, intention, 
advertisements.



79

International Conference on Emerging  
Global Business Opportunities 2024

THE IMPACT OF ADVERTISEMENT ON CONSUMER BEHAVIOUR

1S. Shameena Pyrune, 2M. Hasina Firdaus

PG student, Department Of Management Studies,
Rabiammal Ahamed Maiden College for Women, Thiruvarur

2hasimba1002@gmail.com

ABSTRACT

Advertisement is a key tool for the marketers to create impact 
on consumers towards the brand. It is the only channel for the 
marketers to promote their products to the consumers. Nowadays 
marketers focus on providing innovative advertisements instead 
of normal product introducing advertisements, that catches the 
consumers attention towards the brand. Creating an advertisement 
with a meaning makes the advertisement even more interesting 
and memorable for the consumers due to its uniqueness. Currently, 
Brands make their advertisement using their own strategies such as 
through showing their product’s unique features, loyalty, through 
saying repeated quotes that represent the brand, and also doing 
advertisements by mentioning consumers’ problems towards some 
products to promote their product to them. Creating advertisement 
that is being as a solution seek for the consumer’s problem is a growing 
trend. A short advertisement that holds a meaning and covers all the 
messages that the brand conveys to the consumer, creates impact 
when they truly understand what consumers prefer and their need. 
Another type of advertisements are marketers delivering some moral 
stories through their advertisement which is not related to the product 
but to deliver the moral to create impact. Today’s advertisements are 
not only being a product description but also in the way of delivering 
messages along with some knowledge providing the contents. So, 
this paper shows how today’s advertisement trend creates impact in 
the consumer’s point of view and their behavior towards the product 
and the brand.

Keywords: Advertisement, consumer problem, behavior, innovation, 
impact.
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ABSTRACT

This paper examines the impact of union elections on the volatility 
of stocks in India. The study is conducted on a sample of NIFTY 50. 
The data is considered for a total of 6 months 3 months pre elections 
and 3 months’ post-election Analysis is done using Descriptive 
statistics and RSI tools, and we have concluded that the majority 
of the stocks under consideration are more volatile post elections, 
which show that investors are surprised from the election outcomes. 
Our findings have an important implication for optimal strategies of 
risk- adverse stock market investors and participants in the Equity 
market.

Keywords: Volatility, Descriptive statistics, RSI
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ABSTRACT

This research investigates effective promotion strategies for Electric 
Vehicles (EVs) within the context of the Indian market, considering 
the unique challenges and opportunities presented by the dynamic 
automotive landscape. Through a comprehensive analysis of 
consumer perceptions, regulatory frameworks, and market trends, 
the study aims to identify key factors influencing EV adoption. 
This research further explores innovative promotional approaches, 
encompassing digital marketing, government collaborations, and 
sustainable branding, to foster increased consumer awareness and 
acceptance of electric mobility. By providing actionable insights, 
this study contributes to the development of tailored promotional 
strategies crucial for the successful integration of EVs in the 
burgeoning Indian automotive market.

Keywords: Electric vehicle, Indian market, Automotive, Promotional, 
Strategy.
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ABSTRACT

“Green or Environmental Marketing consists of all activities 
designed to generate and facilitate any exchanges intended to 
satisfy human needs or wants, such that the satisfaction of these 
needs and wants occurs with minimal detrimental impact on the 
natural environment.” (American Marketing Association). Most 
of the Country’s Government and Society consider environmental 
issues as a burning topic. This is an important way to improve your 
customer bottom line goodwill. By implementing environmentally 
friendly measures, companies can build both improved sales and tax 
breaks for businesses. It can also help to improve overall profit in 
the business.

The main objective of this paper is to study on the Impact of 
Green Marketing on Consumer Buying Behavior towards Customer 
Satisfaction and Loyalty.

A descriptive study was done on primary data collected from 
125 respondents on the basis of random sampling. 125 respondents 
were given questionnaire, and 103 were found to be fully usable for 
analysis. A questionnaire was used to collect primary data. Likert five-
point scaling was given to customers in evaluating their Satisfaction 
towards Green Marketing. IBM SPSS Statistic version 20.0 was 
used for this analysis and the following tools were administered 1) 
Reliability Test 2) Factor Analysis and 3) Multiple Regression 4) 
Structural Equation Modeling (SEM). Reliability test was made and 
the obtained coefficient alpha value (Cronbach’s alpha) was 0. 0.948, 
and hence the data had satisfactory reliability. Factor analysis was 
used to test whether all the factors we have chosen for the analysis is 
appropriate for the study and Multiple Regression was used to find 
the percentage variation in the overall Impact of Green Marketing 
on Consumer Buying Behavior towards Customer Satisfaction and 
Loyalty.
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ABSTRACT

This paper looks into the emergence and success of digital-first natural 
beauty brands, focusing on the exemplary cases of Mamaearth, Bliss 
Naturals, and Plum. These companies have disrupted the traditional 
beauty landscape by leveraging the power of digital technologies to 
deliver effectively, affordably, and ethically sourced products directly 
to consumers.

Driven by a shared value system emphasizing sustainability, 
transparency, and ethical business practices, these brands have 
garnered significant traction in the rapidly growing natural beauty 
market. Their online-centric approach, combined with strategic 
utilization of e-commerce platforms, social media, content marketing, 
and data analytics, has enabled them to build strong brand identities, 
engage with customers, and achieve remarkable growth.

The paper explores the key factors contributing to their success, 
including unique value propositions, a strong online presence, a 
customer-centric approach, and data-driven decision-making. While 
acknowledging the challenges of competition, customer acquisition, 
and brand loyalty, the paper highlights the exciting opportunities 
presented by the growing demand for natural beauty products, the 
evolving digital landscape, and the potential for global expansion.

By analyzing the strategies and values of Mamaearth, Bliss 
Naturals, and Plum, this paper provides valuable insights for aspiring 
entrepreneurs navigating the dynamic and promising domain of 
digital-first natural beauty brands.

Keywords: Digital-First Brands, Natural Beauty, Mamaearth, Bliss 
Naturals, Plum, Sustainability, Transparency 
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ABSTRACT

In recent years, the rise in vehicle emissions has become a major 
concern. In response, the Central Government initiated the Faster 
Adoption and Manufacturing of (Hybrid &) Electric Vehicles 
in India (FAME India) Scheme in 2015. The goal of this scheme 
is to decrease pollution from diesel and petrol-fueled vehicles and 
encourage the production of electric and hybrid vehicles. According 
to a Press Information Bureau report, the Indian automobile 
industry has made great strides in the year 2023. India has set a 
target to double its auto industry’s size to R15 lakh crores by 2024. 
Additionally, India now ranks as the world’s second-largest producer 
of two-wheelers, sixth-largest producer of passenger vehicles, and 
the largest producer of tractors. These achievements highlight the 
country’s commitment to advancements in the automobile sector. 
On the flip side, also highlighted some challenges faced by the 
Indian automotive industry. It is crucial to address these obstacles 
and continue to promote sustainable and mentioned the various 
initiatives taken by the government to support the industry, such 
as the Faster Adoption and Manufacturing of (Hybrid &) Electric 
Vehicles in India (FAME India) scheme, the Automotive Mission 
Plan 2016-26, and the National Automotive Testing and R&D 
Infrastructure Project (NATRiP). FAME India Phase I had four 
focus areas - technological development, demand generation, pilot 
project and charging infrastructure components. The phase was 
available up to March 31, 2019 with a budget outlay of Rs 895 Cr. 
From the effects of the COVID-19 pandemic of the implementation 
of BS-VI emission standards, as well as the constant demand for 
innovation and skill advancement. The scheme aims to promote the 
swift adoption of electric and hybrid vehicles by providing upfront 
incentives for their purchase and establishing crucial charging 
infrastructures. By doing so, it not only tackles the environmental 
concerns surrounding pollution but also addresses the issue of fuel 
security.
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ABSTRACT

The Internet of Things (IoT) has emerged as a disruptive force in 
the logistics industry, transforming the way goods are transported, 
tracked, and managed. By connecting physical devices and assets 
to the digital world, IoT enables real-time insights, data-driven 
decision-making, and enhanced productivity across the entire 
logistics value chain. In major this paper focus on the transformative 
power of it extends across various aspects of logistics operations, 
significantly impacting supply chain management, operational 
efficiency, asset tracking, predictive maintenance, and sustainability 
initiatives. IoT-enabled sensors and smart devices provide real-
time data on inventory levels, shipment status, and transportation 
conditions, allowing logistics managers to optimize routes, reduce 
delays, and enhance overall supply chain efficiency. By leveraging 
this data, businesses can streamline operations, minimize inventory 
discrepancies, and prevent stock outs, leading to a more efficient and 
responsive supply chain. The integration of it into logistics operations 
is an ongoing process, with new applications and advancements 
emerging continuously. As IoT technology evolves, we can expect 
even more transformative applications that will further reshape 
the logistics landscape, leading to increased efficiency, enhanced 
visibility, improved sustainability, and a more responsive and 
customer-centric logistics industry.

Keywords: Internet of Things (Iot), Global Supply Chains, Supply 
Chain Management, Digital Supply Chain, And Service Improvement
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ABSTRACT

The transportation sector is a major contributor to greenhouse gas 
emissions, accounting for approximately 29% of global emissions in 
2019. Logistics and transportation are essential for the movement 
of goods, but they also have a significant environmental impact. 
Sustainable logistics and transportation practices aim to reduce the 
environmental impact of logistics and transportation activities. In 
the face of escalating environmental concerns, the imperative for 
sustainable practices within the logistics and transportation sectors 
has become paramount. This research endeavours to examine the 
multifaceted dimensions of reducing the carbon footprint within 
these industries. This study examines the intricate interplay between 
logistics operations, transportation modalities, and environmental 
impact, seeking to identify, analyze, and propose viable strategies 
and interventions for mitigating carbon emissions.

Keywords: Sustainable logistics, sustainable transportation, carbon 
footprint, global emissions, sustainable supply chains
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ABSTRACT

India and China are among the world’s fastest-growing economies, 
and their logistics sectors are crucial to their economic development. 
The potential exists for both countries to become logistics 
superpowers, but their current positions and approaches differ 
significantly. This research paper aims to assess the potential for India 
to surpass China as the next logistics superpower by conducting a 
comparative analysis of their supply chain logistics transportation 
systems, with a specific focus on transportation modes such as 
railway, roadway, air freight, and sea. The research paper will 
identify each country’s logistics sector’s key strengths, weaknesses, 
opportunities, and threats (SWOT) and evaluate the impact of 
trade relations between India and China on their respective logistics 
industries. Additionally, the research paper will examine the role of 
new policies in India, such as the Dedicated Freight Corridor (DFC) 
project, the Bharatmala Pariyojana highway development program, 
the Sagarmala Project, and the UDAN regional connectivity 
scheme, in shaping the future of India’s transportation landscape. 
The insights provided by the research paper will be beneficial for 
stakeholders in the logistics industry, government policymakers, and 
businesses operating in both countries.

Keywords: Logistics, Supply chain, Transportation, New Policies, 
India, China, SWOT analysis, Trade, Relations, Global Logistics
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ABSTRACT

In the contemporary era of heightened environmental consciousness, 
global businesses are confronted with an escalating demand to 
embrace sustainable practices. Green supply chain management 
(GSCM) emerges as a strategic approach that seamlessly integrates 
environmental considerations into every facet of supply chain 
management, encompassing sourcing, production, distribution, 
and consumption. By adopting GSCM practices, businesses can 
effectively mitigate their environmental footprint, enhance their 
reputation, and secure a competitive edge in the global marketplace. 
This comprehensive paper delves into the intricacies of GSCM, 
meticulously defining its essence, elaborating on its guiding 
principles, and elucidating its far-reaching benefits. The paper 
meticulously examines the challenges associated with implementing 
GSCM in the dynamic global business landscape, providing practical 
insights and strategies for successful adoption. Additionally, the 
paper showcases compelling case studies of companies that have 
spearheaded GSCM initiatives, demonstrating the transformative 
power of this approach in achieving environmental sustainability 
and business success.

Keywords: Green supply chain management, sustainability, 
environmental impact, competitive advantage
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ABSTRACT

The study explores the integration of sustainability practices 
within the renewable energy supply chain, with a specific focus on 
green supply chain management (GSCM). It establishes a general 
management standard for companies to adopt and emphasizes 
the environmental, economic, and social components driving the 
concept of GSCM. Additionally, the study uncovers the role of 
sustainable manufacturing practices in shaping traditional supply 
chain management (SCM) and business models within the renewable 
energy sector. It emphasizes the need for enterprises to balance 
economic and environmental performance to remain competitive 
and compliant with regulations and community practices. Further, 
the study provides insights into improving performance and 
overcoming barriers to the development of reliable energy supply 
chain management (REGSCM), highlighting techniques to establish 
more cost-effective and efficient control chains. This includes the 
introduction of a new conceptual model grounded within the 
network of distributed energy systems, allowing renewable energy 
producers to sell surplus electricity through innovative peer-to-peer 
(P2P) networks or directly via the global market. This approach aims 
to enhance value creation by firms while promoting sustainability 
within the renewable energy supply chain.

Keywords: Green Supply Chain Management, Renewable energy, 
Sustainability, Green Management.
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ABSTRACT

Quality and operations management in food supply chains involves 
the coordination and control of various activities to ensure the 
delivery of high-quality food products to consumers. It encompasses 
the implementation of strategies and processes to optimize efficiency, 
minimize waste, and maintain product integrity throughout the 
supply chain. In this context, quality management focuses on 
ensuring that food products meet or exceed established standards 
and regulations. It involves monitoring and controlling factors such 
as ingredient sourcing, production processes, storage conditions, and 
transportation to prevent contamination, spoilage, or other quality 
issues. Quality management also includes implementing quality 
control measures, such as inspections, testing, and certifications, to 
ensure consistent product quality. Operations management, on the 
other hand, deals with the overall coordination and optimization 
of activities within the food supply chain. It involves planning, 
organizing, and controlling processes such as procurement, 
production, inventory management, and distribution. Effective 
operations management aims to streamline processes, reduce 
costs, improve productivity, and enhance customer satisfaction. 
By integrating quality and operations management in food supply 
chains, organizations can ensure the delivery of safe, high-quality 
food products to consumers while maximizing efficiency and 
minimizing risks. This requires the implementation of robust quality 
control systems, effective supply chain planning, and continuous 
monitoring and improvement of processes throughout the entire 
food supply chain.

Keywords: Quality, Food supply chain, Safety, Storage
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ABSTRACT

The purpose of this paper is to investigate the research development 
in supply chain risk management (SCRM), which has shown an 
increasing global attention in recent years Literature survey and 
citation/co-citation analysis are used to fulfil the research task. 
Literature survey has undertaken a thorough search of articles on 
selected journals relevant to supply chain operations management. 
Meanwhile citation/co-citation analysis uses Web of Sciences 
database to disclose SCRM development between 1995 and 2009. 
Both approaches 

Keywords: Supply Chain, Risk Management, Citation/ CoCo-
citation 
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ABSTRACT

The leather and leather products industry is a by-product industry 
of the meat industry and also one of the ancient manufacturing 
industry. The ancient people were using raw leather garments, 
footwear and leather weapon covers etc. Particularly in Tamil 
Nadu, still we are using musical instruments which are made 
from animal skins. Now a day the retail industry has developed a 
lot of unorganized retail shops to supermarkets, specialty shops, 
hypermarkets and shopping malls. Even though a lot of the world’s 
leading brands such as Walmart, Zara, and BATA are entered into 
the leather products retail industry, the leather products industry is 
facing challenges due to pollution issues, higher manufacturing costs 
and development of alternative materials. This study will identify the 
essential factors which are affecting to merchandise a retail brand 
for leather products. The data were collected from 80 samples at the 
BATA retail shop, 3 local leather products shops, which are located 
at Chromepet, and Tambaram area of South Chennai by using 
convenience sampling Techniques. This research will be more useful 
to the retail brands and the new entrepreneurs, those who wants to 
start a leather products retail shop / Brand to identify the challenges, 
threads and opportunities. 
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ABSTRACT

This research compares the economics and timeliness of two HVAC 
systems construction projects. The comparison between these 
two projects was conducted based on a financial cost analysis that 
included the total cost of schedule overruns and budget overruns 
across all project phases. The total cost of the HVAC project included 
the costs of design activities, planning activities, the purchase of 
materials, and equipment, installation, testing, commissioning, 
handing over, and other expenditures. However, the objectives of the 
study were concluded through valid applications. This study analyses 
the increasing frequency of cost overruns and time delays on HVAC 
construction projects and provides recommendations for addressing 
the situation. And the development of guidelines to help the HVAC 
construction industry handle the problem of financial management.

Keywords: HVAC, Cost analysis, Project management, Budget 
overrun, Schedule overrun, Cost management
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ABSTRACT

For business owners and other stakeholders, a more environmentally 
conscious and sustainable environment is increasingly important. It 
could be accomplished by implementing more sustainable practises, 
which include minimising trash through recycling, recovery, and 
remanufacturing operations, that assist in reducing both expenses 
and environmental losses. Reverse logistics design has to take into 
consideration monetary, environmental, and social considerations in 
order to be more effective, sustainable, and dependable given the 
recent growth of the E-commerce business and online shopping in 
India. In light of the aforementioned criteria, this study suggests 
and aims to explore and analyse the sustainable implementation 
of a reverse supply chain in the e-commerce/retail industry to 
reduce packaging waste. The study will utilize a case wise approach 
to provide insights into the challenges, strategies, and benefits 
of implementing a reverse supply chain system that focuses on 
packaging waste reduction.

Keywords: E-Commerce, Sustainability, Supply chain, Reverse 
Supply chain.
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ABSTRACT

The exponential growth of Information Technology (IT) with 
communication technology in Supply Chain Management (SCM) 
is playing critical role in optimising decisions of the supply chain 
network flow for achieving organisational competitiveness, improving 
higher service level, lowering inventory, supply chain costs and 
reducing electronic risks (e-risks). To attain integration and effective 
facts sharing across and beyond the organisations, IT in SCM is 
also required. The corporations are transferring in the direction of 
the virtual delivery chain with the help of speedy adjustments in 
era and IT programs via; Electronic Data Exchange (EDI), Radio 
Frequency Identification (RFID), Bar Code, Electronic Commerce, 
Decision Support machine, Enterprises Resource Planning (ERP) 
package deal, etc. It is also easily applicable in curbing the e-risks. 
Understanding the role and application of IT in managing and 
curbing e-risks of Supply Chain is the basic theme of this paper.

Keywords: Information technology, Lowering inventory costs, ERP, 
E-risk.
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ABSTRACT

Artificial Intelligence (AI) is a computer based developed intelligent 
software that engages as human like capabilities. AI serving as a 
replacement for human intelligence, it is generally seen as a supporting 
tool in the business world. AI is adopting the process and analysing 
data and information much faster than a human. Use AI to help out 
possible consequence of action and streamline the decision- making 
process, improve customer experience, increase productivity and 
drive business growth, transformation and uniquely understand and 
automate the business process and reducing operational expenses. 
AI highly helping visitors and staff make their way around a campus 
efficiently or performing a task as complex as monitoring, time 
saving, reducing the risk of human error and make better.

Keywords: Replacement, Business Growth, Reducing Risk, Human 
Intelligence, Artificial Intelligence
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ABSTRACT

Information Technology (IT) is among the relevant factor assisting 
the business to penetrate in a new market for being innovative and 
generating new product and services which help the growth of the 
business and company. The revolution of IT and internet facilitates 
the outstanding performance of the economy in the business sector, 
through the exchanges of information by using internet and electronic 
devices facilitate accessibility of doing business between companies 
globally. This study tries to analyse the impact of IT on business and 
the performance of the economy. The empirical findings show that 
the role of IT in business is tremendous. Companies depend on IT 
professionals to gather, assimilate, segregate and study relevant data 
to understand current market trends and customer behaviour. They 
then use the data to make various organisational-level decisions to 
develop their business.

Keywords: information, technology, Safety, data, company



98

International Conference on Emerging  
Global Business Opportunities 2024

GENERATIVE AI: APPLICATIONS AND IMPLICATIONS  
FOR TOURISM AND HOSPITALITY INDUSTRY

Najla Begum. M
PG Student, Department of management studies,

Rabiammal Ahamed Maideen college for women, Thiruvarur 

ABSTRACT

In recent years, the emergence of generative artificial intelligence 
(AI) has revolutionized numerous industries by providing the ability 
to create highly realistic and novel content. This abstract explores 
the applications and implications of generative AI in the tourism and 
hospitality industry.

Generative AI refers to the technology that enables machines to 
autonomously produce content, such as images, videos, text, and 
audio, that closely mimics human creativity. In the context of the 
tourism and hospitality industry, generative AI has the potential to 
reshape various aspects, including marketing, customer experience, 
and operations.

One of the key applications of generative AI in the tourism sector 
is in content creation. Hotels, resorts, and travel agencies can leverage 
generative AI algorithms to generate visually compelling imagery 
and videos for marketing campaigns. This technology can efficiently 
produce high-quality content tailored to specific customer preferences, 
enhancing engagement and driving bookings.

Moreover, generative AI can revolutionize the customer experience 
in the hospitality industry. By utilizing natural language processing 
and machine learning algorithms, hotels and travel platforms can 
develop chatbots and virtual assistants capable of personalized and 
interactive conversations with customers. These AI-powered assistants 
can provide recommendations, answer inquiries, and offer 24/7 
support, thus enhancing customer satisfaction and loyalty.

Keywords: Tourism, Artificial Intelligence, Algorithms, Automation, 
Chatbots
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ABSTRACT

This paper described how the ability to create native-like apps for both 
the Android and iOS platforms has garnered substantial attention 
in the field of mobile application development. This evaluation 
offers a thorough examination of Flutter’s features, advantages, and 
difficulties in relation to developing mobile applications. Because of 
Flutter’s single codebase approach, developers can concentrate on 
creating feature-rich and captivating applications while also speeding 
up time to market and simplifying development. Its extensive widget 
library and hot reload function speed up production and shorten 
development cycles. Flutter offers a smooth user experience because 
of its performance and UI responsiveness, which are on par with 
native apps.
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ABSTRACT

The application of artificial intelligence (AI) to strategic decision-
making and its consequences for managers in the digital era are 
discussed in this article. As artificial intelligence (AI) is changing the 
business environment, chances for improved data-driven decision-
making, innovation, and organizational Agility. Nonetheless, there 
are still issues with integration and implementation, data security and 
privacy, and ethical issues. In order to adapt, managers need to ensure 
ethical and legal compliance, cultivate an organizational culture that 
is ready for AI, and get a thorough grasp of AI applications. Along 
with addressing existing ethical, regulatory, and implementation 
problems, the article also emphasizes the need for future research to 
investigate novel applications of AI, industry-specific impacts, and 
best practices for incorporating AI into strategic decision-making 
processes. 

Keywords: Strategic Decision-Making, Artificial Intelligence, 
Managerial Implications, Data-Driven Decision-Making, 
Organizational Agility. 
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ABSTRACT

Natural Language plays a vital role in the development of chatbot. 
Building user responses, integrating with NLP, and organising the 
website are some of the essential phases in building a chatbot using 
Python Flask. A simple and adaptable web framework for creating 
web applications is called Flask. Flask serves as a framework to 
handle user queries, coordinating communication, and enabling 
communication between the user interface (UI) and the chatbot 
logic (back-end). Developing a Flask website is the first step towards 
building a chatbot. The core component of every chatbot programme 
is its user interface. When creating a user interface, HTML, CSS, 
and JavaScript are used to create a platform that allows users to 
communicate with the chatbot. Typically, it has a text field where 
the user can type messages and a history of conversations section. 
To enhance the overall user experience, the design must be simple 
to use and intuitive. Several user interfaces can be managed with 
Flask routing. For instance, Flask responds to requests made when 
a user uses an interface to send a message. The request is routed to 
the relevant action by the routing mechanism, which also starts the 
Chabot’s logic to produce the response. 

Using pre-trained models, such offered by natural language 
libraries like Hugging Face’s transformers. This paradigm generates 
content that is responsive and comprehends user interaction. 
Messages sent by users need to be correctly encoded and the user 
input is transformed by the chatbot into a format that makes sense 
for its internal logic. This frequently entails breaking the contents 
into digestible chunks that a chatbot can comprehend using 
tokenization approaches. Context-aware response creation requires 
careful management of conversation history. By continuously 
observing the conversations, the chatbot is able to comprehend the 
context of every user input and produce more insightful responses. 
When a user is referred to earlier messages or conversations that span 
several exchanges, the respective conversation history becomes quite 
significant. Once the chatbot has comprehended the user’s message 
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and conversation history and generates a reply. These solutions 
could involve policy-based decision making, machine learning, or 
language design, depending on how intricate the Chabot’s reasoning 
is. The idea is to respond in a way that makes sense given the context 
of the discussion and is both coherent and pertinent. To conclude, 
utilising Python Flask for chatbot developers that includes user 
interface design, chatbot logic, and the web framework, is proven to 
be high potential and dynamic.

Keywords: Chatbot, Flask, Natural Language Processing (NLP)
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ABSTRACT

Due to the increased demand for automated Human Activity 
Recognition (HAR) from surveillance camera images/videos, 
development of efficient intelligent model, is one of the hottest 
areas of research in computer vision. The advancements in static 
and dynamic image capturing systems and on-the-fly image 
processing/analysis has brought in new vistas in traffic monitoring 
and control, sports performance monitoring and analysis, health 
care monitoring, smart household services, smart city projects and 
services and many more. The sensors and image capturing systems 
record the attributes such as geographical longitude and latitude, 
physiological movement and the operational environment, along 
with other essential parameters. Such collected data is subjected to 
pre-processing through data transformation operations in order to 
convert the dataset into a more structured format suitable for training 
the machine learning models. This step also includes cleaning the 
dataset by removing the irrelevant or erroneous data which may 
affect the intactness of the dataset. HAR dataset with 17 attributes 
were considered. 70% of the input data set to be the training data 
and the remaining 30% to be the testing data. The human activities 
chosen for training were standing, sitting, lying, walking, walking 
downstairs, walking upstairs. Four machine learning classification 
algorithms visa, K-Nearest Neighbour (KNN), Random forest, 
multinomial and logistic regression. Finally, the results of these 
models were recorded using performance metrics namely accuracy 
and precision. The maximum accuracy is 77% was given by the 
KNN, among the chosen models.

Keywords: Human Activity Recognition, Machine Learning, 
Artificial Intelligence, Classification Models
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ABSTRACT

In recent years, the prevalence of ovarian cancer is reported to be 
on the rise. It is the eighth most common cancer among women 
worldwide. Among the numerous classification techniques 
explored, including deep learning, neuro-fuzzy systems, and neural 
networks, effective screening methodologies remain elusive, leaving 
a staggering toll of around 225,000 new cases detected annually, 
leading to approximately 140,000 fatalities each year. The absence 
of reliable screening methods, particularly in high-risk groups, 
has sparked controversy within the medical community. The 
interventions of robust artificial intelligence models in disease 
diagnosis/prediction are proud to be remarkably accurate. The 
predictive models are widely used for early detection of any disease 
or to detect the presence of any abnormality. A powerful machine-
learning technique called XGBoost can aid in data understanding 
and improved decision-making. An application of gradient-boosting 
decision trees is called XGBoost. This study expedites the power 
of the XGBoost classifier to address the pressing need for accurate 
classification methodologies to facilitate effective early screening. 
This research aims to showcase the prowess of the XGBoost classifier 
in predicting ovarian cancer with reliable accuracy and fine-tuning 
the hyper parameters of the XGBoost algorithm. This model offers 
consistent performance in ovarian cancer detection. The dataset 
used in this study was the ovarian clinical dataset downloaded from 
Haggle. The contribution to the quest for enhanced early detection 
mechanisms and intervention strategies in the battle against this 
formidable disease.	

Keywords: Artificial Intelligence, Machine Learning, Ovarian Cancer 
and XGBoost Classifier
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ABSTRACT

Breast cancer ranks as the leading cause among the cancer-related 
fatalities, underscoring the critical importance of early detection. 
Recognizing the significance of timely diagnosis, numerous Machine 
Learning techniques have emerged for the breast cancer diagnosis 
using a patient’s medical data. This paper introduces a Machine 
Learning model designed for the diagnosis of breast cancer, aiming 
to enhance the efficiency and precision of diagnostic processes. The 
prime objective of this research is to create a model for breast cancer 
prediction using various machine learning classification algorithms, 
namely k Nearest Neighbour (kNN), Support Vector Machine 
(SVM), Logistic Regression (LR), and Gaussian Naïve Bayes (NB), 
Decision Tree (DT), Random Forest Algorithm (RF). Further, 
the performance of these classifiers was analyzed using accuracy, 
precision, recall, F1-score, and AUC index. The public breast cancer 
dataset available on the Breast Cancer Wisconsin (Diagnostic) was 
used for training and testing. The implementation phase dataset was 
partitioned as 80% for the training phase and 20% of the testing 
and the K-Fold Cross Validation was used for those selected machine 
learning models. The Support Vector Machine has achieved the best 
performance in respect of all parameters among its competitive 
models, with an accuracy of 98%.

Keywords: Machine Learning, Classification Models, Artificial 
Intelligence, Breast Cancer Detection, Performance Analysis
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ABSTRACT

In Natural Language Processing (NLP), text summarization helps to 
overcome the challenges by automating the extraction of important 
information from a text, along with sensitive presentation. The latest 
techniques in text summarization attempt to improve the ability 
to instantly process and comprehend vast amounts of manuscripts. 
Investigating the benefits, drawbacks, and practical uses of extractive 
and obstructive summarization techniques is the goal of this study. 
The extractive summary focuses on choosing and combining the 
most important phrases from the source text. The obstructive 
summarization goes one step ahead by creating fresh, brief sentences 
that encapsulate the main ideas. This work integrates the Hugging 
Face Pegasus model into an approachable online application in an 
effort to maximize the potential of text summarization. The primary 
objective of this study is to offer a smooth and user-friendly platform 
where users can create clear and logical text summaries, with the 
frontend module built using HTML and CSS, whereas the backend 
is managed by the Flask framework in Python. This backend, which 
runs on Python, manages user requests well and interacts with the 
Pegasus model’s complexities at ease. Beyond the backend, Python 
plays a crucial role in enabling the system’s comprehensive integration 
of sophisticated NLP models and methodologies. This project is built 
on the state-of-the-art transformer-based architecture known as the 
Hugging Face Pegasus model, which represents a significant leap in 
obstructive text summarization. The carefully constructed frontend 
guarantees an intuitive and visually appealing user interface. The 
Flask framework, provides a robust backend architecture. This 
framework provides a complete solution that democratises access to 
sophisticated text summary techniques by fusing frontend design, 
backend functionality. Our goal is to offer a powerful, user-friendly 
platform that closes the gap between advanced natural language 
processing (NLP) technologies and general users.

Keywords: Text Summarization, Hugging Face Pegasus, Natural 
Language Processing
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ABSTRACT

Greenhouse gas emission is a significant contributor to the climate 
change, leading to an increase in climate risk. This study investigates 
the extent to which greenhouse gas emissions influence the total 
gross premium of insurance in the global market and employs 
regression analysis to examine the statistical association of the two 
variables. Results indicate a highly significant positive correlation (R 
= 0.9925) and a strong regression model (R2 = 0.9851). The findings 
of this study suggest that changes in greenhouse gas emissions are 
associated with a substantial and statistical increase in the total 
gross premiums collected globally. The implications of these results 
extend to climate change policies and the insurance industry’s risk 
assessment practices.

Keywords: Greenhouse gas, climate change, insurance premium, 
statistical analysis 
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ABSTRACT

The decision of placement of a right person for a right job is difficult 
because of uncertainty and imprecise information. However fuzzy 
assignment problem can certainly solve this purpose of placing four 
candidates for four different designations. In this paper, we solve 
Dodecagonal Fuzzy assignment problem which is converted into 
crisp model by Robust Ranking technique and then solved using 
Modified Best candidate Method.

Keywords: Best candidate method, Dodecagonal fuzzy number, 
Defuzzification technique.
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ABSTRACT

The concept of an Intuitionistic Fuzzy Number (IFN) is of importance 
for representing an ill-known quantity. Ranking fuzzy numbers 
plays a very important role in the decision process, data analysis and 
applications. An assignment problem is a type of linear programming 
problem which deals with assigning various jobs to equal number of 
machines in such a way that the total cost is minimized by maximizing 
the profit. In this paper, the cost of the Fuzzy Assignment Problem is 
considered as Symmetric Octagonal Intuitionistic Fuzzy number and 
it is defuzzified by using a ranking procedure. The classical assignment 
problem expounded is solved by adopting Modified Best Candidate 
method which optimizes the cost efficiency.The procedure is illustrated 
with a numerical Example.

Keywords: Best candidate method, Symmetric Octagonal 
Intuitionistic Fuzzy number fuzzy number, Defuzzification 
technique.
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ABSTRACT

This research paper delves into the intricate landscape of crisis 
management, aiming to provide a comprehensive understanding 
of strategies employed to effectively anticipate, respond to, and 
recover from unforeseen events. Through a meticulous review 
of existing literature and analysis of real-world case studies, the 
study illuminates the evolving nature of crises in contemporary 
contexts. Methodologically, a combination of qualitative and 
quantitative approaches is applied to extract insights into successful 
crisis management practices. The paper not only identifies key 
factors influencing crisis outcomes but also explores the role of 
communication, leadership, and organizational resilience in shaping 
responses. The findings contribute to the broader field of crisis 
management by offering practical recommendations for enhancing 
preparedness and mitigating the impact of crises on organizations 
and their stakeholders.
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ABSTRACT

This research explores effective crisis leadership strategies 
within organizations, focusing on navigating challenging times. 
Investigating dynamic approaches to crisis management, the study 
aims to provide insights into leadership behaviours and decision-
making processes that contribute to organizational resilience. By 
examining real-world examples, the research seeks to offer practical 
guidance for leaders in effectively steering their teams through 
turbulent situations. 

Through an interdisciplinary lens, this study seeks to equip 
organizations with actionable insights to fortify their crisis resilience. 
It underscores the symbiotic relationship between preparedness 
and response, positioning crisis management as an integral facet of 
organizational strategy. 
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ABSTRACT

Employee engagement is the level of commitment and involvement 
an employee has towards his organization and its values. An engaged 
employee is aware of the business context and works with colleagues 
to improve performance within the job for the benefit of the 
organization. It is a positive attitude held by the employees towards 
the organization and its values. The present study attempted to 
identify the factors affecting the perception of employee engagement 
of the organization and do a comparative analysis of components that 
are affecting employee engagement among public and private sector 
banks. The researcher has opted to expand the concept of employee 
engagement and its importance in improving organizational 
performance in the context of the Banking industry, particularly the 
selected Public and Private sector Banks in Tiruchirappalli District 
to enhance the level of engagement among the employees in order 
to improve organizational performance. These findings provide 
useful insights and suggestions for the management in Public and 
Private sector Banks to gain knowledge of developing an approach 
of employee engagement among their employees by adopting a 
better environment in the organization as well as implementing HR 
practices associated with employee morale and self-evaluation at the 
workplace. The findings of this study could be useful for banking 
organizations to understand the relevancy of employee engagement 
for a positive effect on work engagement and self-evaluation at the 
workplace.

Keywords: Public and Private sector Banks, Employee Engagement
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ABSTRACT

The needs for organization to pay attention to cultural diversity 
in organization have become necessary because of challenges of 
cultural diversity in work place. Thus the main objective of this 
paper is to examine the impact of cultural diversity on organizational 
performance. It specifically examined the effect of employee’s 
behaviour on cultural diversity in industry in selected companies 
and the impact of cultural diversity on organizational performance. 
In order to gain insight to these objectives, previous research has been 
investigated and some main theories have been selected. Through 
this it has been found that cultural diversity is a complex subject 
that can bring both positive and negative effect to organization. 
The primary sources of data collection were employed. The findings 
revealed that employee’s behaviour has effect on cultural diversity in 
work place and also cultural diversity has impact on organizational 
performance. It was recommended that organization should 
establish structure that will encourage good ethical behaviour of all 
levels of managers and employees as this has significant impact on 
organization performance.

Keywords: Cultural diversity behaviour, values and diversity, 
organizational performance. 
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ABSTRACT

Supply Chain Management (SCM) practices govern operational 
activities for managing and scheduling the purchase, manufacture 
and distribution of goods and services to customers and end 
users/consumers. SCM plays a pivotal role as an E-Commerce 
platform’s front-end connecting the supplier on one end and 
customer on the other. Advances in SCM practices owe largely to 
E-Commerce portals and/or tools which enable the right delivery 
of the demanded products at the time promised. An effective 
E-Commerce portal is therefore, a significant component for 
ensuring efficiency and usefulness of SCM applications. The need 
to optimize cost and improve cash flows has fueled research in the 
development of E-Commerce portals. This study has the focus 
to develop a new and reliable E-Commerce portal exclusively for 
agriculture commodities to help the farmers. The main idea behind 
this study is to identify the factors impacting E-Commerce in 
agriculture sector. This study will also compare existing platforms, 
their features and advantages. The expected outcome of this portal 
is to reduce the supply chain intermediaries in agriculture industry 
and effectively utilize the resources to optimize the SCM costs. In 
this study we propose to apply Big Data technologies and Amazon 
Web Service (AWS) for the development of our E-commerce 
portal - AGRI ABODE to achieve simplification of the agriculture 
E-commerce. This portal will also be used to study factors such as 
product quality, customer support, secure payment protocols etc. 
for the entire end-to-end transactions. 

Keywords: E-Commerce, Consumer, Agriculture, Supply Chain 
Management (SCM), Big Data, Amazon Web Service (AWS).
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ABSTRACT

In today’s business, working in an international team is common 
with remote workers, overseas offices, and inescapable cultural gaps. 
Co-workers diversity could constitute a barrier to certain cultures 
that some people find difficult to get past.

Most professionals are not even aware of the issues caused by 
cultural differences at work. Managers who are aware of cultural 
differences are better able to interact with staff members and other 
stakeholders. Multicultural companies must comprehend their 
diverse workforce and provide guidance for effective cross-cultural 
communication; otherwise, they risk encountering several problems 
with employee relations, staffing, trade policies, mergers, advertising, 
business stakeholder relations, team building, and negotiations.

The intangible obstacles to communication include language, 
stereotypes, nonverbal cues, emotional displays, anxiety, uncertainty, 
perception, and bias. This essay addresses the topic of how to share and 
exchange ideas based on mutual respect, credibility, and understanding 
to effectively communicate in a culturally diverse workplace.

Keywords: Cross-cultural communication, employee relationship, 
advertising global economy, multinational organization, workforce 
diversity



116

International Conference on Emerging  
Global Business Opportunities 2024

WILL PLI SAVE INDIAN MANUFACTURING? OR IS IT  
TIME FOR A NEW GAME PLAN?

1Manisha D, 2Naveen Albert T, 3Aarthy Sharon M
1,2,3 PG Student, Department of Management Studies,

St. Joseph’s Institute of Management, Tiruchirappalli – 620 102, India
122pba205@jim.ac.in, 222pba217@jim.ac.in, 322pba247@jim.ac.in

ABSTRACT

India’s ambitious Production Linked Incentive (PLI) scheme, 
designed to spur domestic manufacturing across key sectors, has 
ignited a crucial debate. While people advocates its potential to 
propel India into a global manufacturing powerhouse, critics raise 
concerns about its effectiveness and sustainability. This paper dives 
into this critical discussion, dissecting the arguments about PLI.

On the one hand, PLI’s supporters highlight its ability to attract 
foreign investment, create jobs, and boost technological know-how. 
They argue that targeted financial incentives can bridge the gap 
between India’s aspirations and its current manufacturing reality. 
Supporters also emphasize the scheme’s flexibility, allowing for 
adjustments based on sectoral needs and evolving global dynamics.

However, there are points to potential pitfalls. They argue that 
PLI, with its focus on specific sectors, might distort market forces 
and lead to inefficient allocation of resources. Concerns regarding 
transparency, bureaucratic hurdles, and potential misuse of public 
funds also surface. Moreover, some argue that PLI, in its current form, 
might create dependencies on foreign technology and fail to foster 
true indigenous innovation.

The paper critically analyses these arguments. It explores 
alternative approaches to bolstering Indian manufacturing, such 
as infrastructure development, skill enhancement, and fostering 
a conducive business environment. Ultimately, the paper seeks to 
answer the pressing question: Will PLI be the solution or remedy for 
India’s manufacturing distress, or is it time for a more comprehensive 
and nuanced game plan? This abstract provides a concise overview 
of the paper’s key arguments and its potential impact on India’s 
manufacturing landscape.

Keywords: PLI, Net Import and Net Export, GDP, Employment, 
Manufacturing sector.
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ABSTRACT

Consumer purchase decisions can be broadly categorized as 
‘functional’ and ‘hedonic’. Hedonic purchases primarily depend 
on consumer taste, which is supposed to be unique and innate 
to consumers, also known as ‘aesthetic sensitivity’. In modern 
times, consumers are constantly exposed to a plethora of different 
opinions and alternatives, making it hard to Categorize opinions 
and preferences as an innate occurrence, leading to the ‘formation 
of trends’; trends can be defined as an activity or style that gains 
popularity for a limited period of time, eventually dying out.

Firms today are struggling to differentiate themselves from their 
competitors. Hence, multiple brands depend on aesthetic appeal.

In the Indian market, multiple brands like Fab India, Kama, and 
Forest Essentials are making use of Indian aesthetics as a differentiator, 
while many others have adopted a modern East-Asian aesthetic. This 
paper compares the demographics targeted by companies adopting 
specific aesthetics and consumers’ subsequent buying behaviour.

Keywords: Aesthetics, Symbolism, Hedonic, Brand Consistency, 
Segment Prototypically, East-Asian
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ABSTRACT

The objective of this paper is to investigate the variables that are 
viewed as by Indian purchasers while buying private label brand 
items. The study seeks to determine how these factors influence 
consumers’ decisions to purchase private label brands. Incidentally, 
an exploratory approach was adopted, and then a causal investigation 
to test various situations. The study used a structured questionnaire to 
assort responses from different shoppers of the Trichy and Thanjavur 
districts of Tamilnadu. Subsequently, factor analysis and various 
regression analyses were conducted. The exploratory factor analysis 
identified five key factors, namely brand awareness, brand quality, 
brand loyalty, brand image, and satisfaction. Further, hypothesis 
testing was conducted on these factors to determine their impact 
on private label brand purchase decisions. The results indicated 
that brand image was one of the most significant factor, then brand 
awareness, brand quality, and brand loyalty, while satisfaction was 
found to be irrelevant as it varies among different customers. The 
findings of this study suggest that retailers should consider the 
response registered by various age groups with respect to Private Label 
Brands (PLBs). Irrespective of the age of the consumers, money value 
and satisfaction from former usage are considered important factors 
in purchase decisions.

Keywords: Private label brand, Purchase decisions, PLB’s, Purchase 
Decision-making process.



119

International Conference on Emerging  
Global Business Opportunities 2024

WHY WORD-OF-MOUTH MARKETING IS EFFICIENT  
IN SELLING MOBILE PHONES

1Jeevan 2Ashwanth Jeffry 3Karthik I P
1,2,3 PG Student, Department of Management Studies,

St. Joseph’s Institute of Management, Tiruchirappalli – 620 002, India
123pba221@jim.ac.in, 223pba235@jim.ac.in, 323pba233@jim.ac.in

ABSTRACT

The mobile phone industry is one among many industries which 
evolves on a daily basis. There are lot of inventions and innovations 
injected into it. So, when a consumer wants to purchase a mobile 
phone, their decision-making process runs very intensely. Their 
purchasing behaviour will be very much different when compared 
to their other purchases. Marketing is one technique that can 
navigate the consumer’s interest towards their buying choices. There 
are several ways, in which the marketing can be done for a mobile 
phone. Even though this modern era is filled with technology and 
digitalised activities, a word from a fellow human being always 
stands valuable. This research article explores the efficiency of word-
of-mouth marketing in the context of mobile phone purchasing. The 
study investigates the dynamics of consumer behaviour influenced 
by reviews, recommendation from others and inter-personal 
communication. It also investigates how consumer react differently 
to different marketing strategies including word-of-mouth. This 
research shows how much word-of-mouth marketing will contribute 
to the shaping of consumer’s purchasing decisions.

Keywords: Mobile phone, Marketing, word of mouth, Consumer
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ABSTRACT

Historically, scholars have treated service quality as very difficult to 
define and measure, due to the inherent intangible nature of services, 
which are often experienced subjectively. One of the earliest attempts 
to grapple with the service quality concept came from the so-called 
Nordic School. The technical quality is relatively objective and 
therefore easy to measure. However, difficulties arise when trying to 
evaluate functional quality. Khurana, S. (2013). All banks in India 
offer similar services but are different in terms of service quality. 
This paper analyzes the literature regarding service quality and 
customer satisfaction in the retail banking industry, and explains the 
relationship between service quality and customer satisfaction and 
their effect. The findings suggest that improved service quality should 
be adopted to give maximum satisfaction to the customer. The paper 
also contributes knowledge and background for banks to apply these 
findings to better shape and focus their position in the market and 
also to provide maximum satisfaction to the customer. To determine 
the factors that influences the service quality towards the Selection 
of public sector banks. To suggest suitable strategies to improve 
the level of service quality towards the Selection of public sector 
banks. 58% of the respondents are satisfied with physical facility are 
matching with the products/ services offered by the banks. 47% of 
the respondents are satisfied with the convenience of our operating 
hours helps us to transaction leisurely. Try to maintain error free 
customer records. Deposit interest rate may be increased and interest 
rate on loans be reduced to a maximum extent. Banks employees 
are to be trained to solve customers problems voluntarily. Suitable 
training programmes are to be offered to keep bank employees 
updated so that they are in a position to answer queries raised by 
the customers. The main aim of the study was to assess the service 
quality of public banks and its impact on customer satisfaction. This 
indicates that improvements of service quality should be conducted 
on all the five service quality dimensions, especially the dimensions 
of responsiveness and empathy.
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The International Conference on Emerging Global Business Opportunities took place on 

January 10, 2024, at St. Joseph’s Institute of Management, a business school of St. Joseph’s 

College Trichy. Rev. Dr. P. Paulraj SJ, Director of JIM, delivered the welcome address and 

introduced the chief guest. Following the welcome address, Dr. P. Mariappan, Associate 

Professor & Convener-ICEGBO, presented the program's flow. Rev. Dr. M. Pavulraj, Rector of 

St. Joseph's Institutions, and Rev Dr M Arockisamy Xavier felicitated the gathering. After the 

inaugural address, Dr. N. Thajuddin, Pro Vice Chancellor of B.S.Abdur Rahman Crescent 

Institute of Science & Technology, Chennai, released the book of abstracts. He emphasized 

the importance of innovation and entrepreneurship in emerging markets, exploring global 

business opportunities and the conference's role in providing a platform for learning about 

the latest trends, ethical aspects, innovations, and developments. He explained the 

coordination of science and management in bringing a final product to society through 

marketing. The conference concluded with a vote of thanks from Rev. Fr. I. Antony Inico SJ, 

Administrator of JIM. 

The International Conference on Emerging Global Business Opportunities (ICEGBO) witnessed 

104 papers presented and 150 participants. Research Scholars, Faculty members and students 

from various institutes participated. The conference featured esteemed keynote speakers, 

including Dr. Dinesh Dave from Appalachian State University, USA, Dr. Shafie Mohamed Zabri 

from Universiti Tun Hussein Onn Malaysia (UTHM), Malaysia, and Adisak Suvittawat from the 

School of Management Technology, Suranaree University of Technology, Thailand. They 

shared insights that contributed to the rich intellectual discussions at the conference. 



 

In the valediction, Dr. Albin, Dean Academics, welcomed the gathering. Rev Dr. K Amal, 

Secretary of St. Joseph’s College, offered felicitation. P. Mariappan announced the best paper 

awards. Dr. J. A. Arul Chellakumar, Vice Chancellor of Sikkim Professional University, Sikkim, 

delivered the valedictory address and distributed prizes  to the presenters of the best paper. 
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  Organised by the PG and Research Dept. of Management Studies,  

St. Joseph’s Institute of Management, St. Joseph’s College, (Autonomous), Tiruchirappalli 

Dates: 10th January 2024 

Paper Presentations - Venue Allotment  
 

 

Date: 10.01.2024                                                Time: 12.15 – 

1.15PM 

S.No Venue Chair Faculty 

1 I MBA B 

Dr. Dinesh S. Dave 

Director, Supply Chain Management 

Department of Marketing & Supply Chain Management 

John A. Walker College of Business 

Appalachian State University Boone, USA 

Ms. Restina James 

2 

Inigo 

Research 

Centre 

Dr.O.R. Siva kumar 

Director of management studies JJ college Trichy  
Dr. Anjali Daisy 

3 Britto Hall 

Adisak Suvitta wat 

Associated Professor of Business Management 

School of Management Technology, Suranaree University of 

Technology 

Nakhon Ratchasima, Thailand 

 

Dr.S.Karthikeyan 

4 II MBA -B 

Shafie Mohamed Zabri 

Associate Professor of Business Management, 

University Tun Hussein Onn Malaysia 

 

Dr.Y.Arul Sulochana 

5 I MBA A  
B.K Mohanty 

Professor of Quantitative technique IIM Lucknow    

Ms. P. Janet Mary 

Portia 

6 
Tutorial 

Room 

Shanmuga Vadivu 

Associate professor department of computer science and 

application The Gandhigram Rural Institute (Deemed to be 

University) Dindigul 

Dr.S.Suresh 

7 Library 

Dr.Sridharan 

Professor 

School of Business and Management 

Christ (Deemed to Be University) 

Bannerghatta Campus. Bengaluru 

Dr.J.Michael 

Sammansu 

8 MDP Centre 
Dr.Kumar 

Associate Professor, Jamal Mohamed college, Trichy 
Dr.R.Murali 
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Date: 10.01.2024        Time: 2.15 PM to 3.15 PM 

S.No Venue Chair Faculty 

1 Britto Hall 

Adisak Suvitta wat 

Associated Professor of Business Management 

School of Management Technology, Suranaree 

University of Technology 

Nakhon Ratchasima, Thailand 

Dr.P.Jega Patrick 

2 I MBA -B 

Dinesh S.Dave 

Director, Supply Chain Management 

Department of Marketing & Supply Chain 

Management 

John A. Walker College of Business 

Appalachian State University Boone, USA 

Ms. P. Janet Mary Portia 

3 I MBA -A 
B.K Mohanty 

Professor of Quantitative technique IIM Lucknow    
Dr.Mariappan 

4 II MBA -B 

Shafie Mohamed Zabri 

Associate Professor of Business Management, 

University Tun Hussein Onn Malaysia 

 

Dr.Albin D Robert 

Lawrence 

5 
Inigo Research 

Centre 

Dr.K.V.R. Rajandran 

Periyar Maniammai College of Technology for 

Women 

Dr.S.Monaharan 

6 Tutorial Room 

Shanmuga Vadivu 

Associate professor department of computer science 

and application The Gandhigram Rural Institute 

(Deemed to be University) Dindigul 

Dr.A.Pappu Rajan 

7 Library 

Dr.Sridharan 

Professor 

School of Business and Management 

Christ (Deemed To Be University) 

Bannerghatta Campus. Bengaluru 

Dr.Nisha Thundiyil 

8 MDP  
Dr Siva Karthikeyan 

Director, Saranathan Institute of Management, Trichy 
Dr. Anjali Daisy 
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DEPARTMENT OF VISUAL COMMUNICATION 

ST.JOSEPH'S COLLEGE 

A REPORT ON INTERACTIVE SESSION ON FILM DIRECTION& SCRIPT 

WRITING - 25.08.2023 

An interactive session was organized for the students of Visual Communication as 

part of their curriculum enhancement. The session aimed to provide students with insights 

into the world of filmmaking, visual storytelling, and the collaboration between directors and 

actors. The distinguished guests for the session were a Film Director and Social Activist, Dr. 

Tamil Silambarasan and Mr.Sai Vinoth, Actor & Social Activist, Production Head, VAU 

Media Entertainment. Nearly 60 students actively participated in this interactive session. 

The session commenced with a warm welcome to the esteemed guests and a brief 

introduction about the purpose of the interactive session by the Head of the Department, 

Dr.S.Tamilarasi. The students were encouraged to actively participate and make the most of 

this unique opportunity. 
The Film Director took the stage and shared their journey in the film industry. They 

discussed the importance of visual communication in storytelling and highlighted the role of 

a director in translating a script into a compelling visual narrative. The director also 

emphasized the significance of collaboration and effective communication within a film crew. 

The Actor shared his experiences working in various film projects and shed light on 

the actor's role in bringing characters to life. They discussed the challenges and techniques 

involved in portraying emotions authentically on sereen. The actor stressed the importance of 
understanding the director's vision and building a strong actor-director relationship. 

A lively Q&A session followed the individual presentations. Students enthusiastically 

posed questions to both the director and actor. Topics ranged from auditioning processes to 
on-set dynamics, and from character development to the technical aspects of filmmaking. The 
guests provided insightful responses and engaged the students in meaningful conversations. 

The interactive session concluded with the director and actor sharing final words of 

encouragement and wisdom with the students. They highlighted the evolving landscape of 
visual communication, the importance of continuous learning, and the need to adapt to new 
technologies while maintaining the essence of storytelling. 
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Title 

Date & Time 

Venue 

Resource Person 

Nature 

Beneficiaries 

: Driving into Full stack development (Tips & tricks) 

:07.08.2023 11:30 am 

:Sail Auditorium 

: Mr. Bharath Waj 

: Seminar 

: Students of B. Voc. (SD&SA) 

The Program begins with an interesting Q&A session, then the respective person 

teaches the tips and tricks. Driving into the realm of full-stack development, the 

seminar sought to unravel the intricacies of both front-end and back-end development 

practices. Attendees were taken on a deep dive through the various layers of web 

architecture, from the visual aesthetics of UIUX design to the robust frameworks 

underpinning server-side processes. The aim was to equip participants with a 

comprehensive understanding of the entire web development lifecycle. Through hands 

on workshops and expert-led sessions, the seminar emphasized the importance of 

harmonizing the client and server sides for seamless user experiences. By the close of 

the event, participants were poised to implement holistic full-stack solutions in their 

professional endeavours. 

CoORDINATOR 
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• Tips and tricks regarding full-stack development. 
 



10.00 AM29 SEPTEMBER, 2023

MR. M.SIVA SANKAR

Workshop on

FUNDAMENTALS OF CYBER SECURITY AND 
WEB APPLICATIONS SECURITY

Department of B.Voc.
 (Software development and System Administration)

St. Joseph’s College (Autonomous), Trichy, TamilNadu.

SPEAKER

A s s o c i a t e  I n f o r m a t i o n  S e c u r i t y  C o n s u l t a n t ,
Q S E A P  I n f o T e c h  P v t  L i m i t e d ,

B a n g a l o r e , I n d i a .

COORDINATOR ASSOCIATION PRESIDENT
D R . G E O R G E  G A B R I E L  R I C H A R D  R O Y M S .  F R A N C I S  J U L E E  R A J A M

Organized By



TIME TOPICS

11.30 AM -12.00 PM

1 0 . 0 0  A M  - 1 1 : 3 0  A M

L a b  S o f t w a r e  R e q u i r e m e n t s :  
V i r t u a l  B o x  d o w n l o a d  -
h t t p s : / / w w w . v i r t u a l b o x . o r g / w i k i / D o w n l o a d s  
(  D o w n l o a d  F o r  W i n d o w s  ) 7
K a l i  L i n u x  -  h t t p s : / / w w w . k a l i . o r g / g e t - k a l i / # k a l i - v i r t u a l -
m a c h i n e s  (  D o w n l o a d  f o r  V i r t u a l  B o x  )
B u r p  s u i t e  t o o l  -
h t t p s : / / p o r t s w i g g e r . n e t / b u r p / c o m m u n i t y d o w n l o a d  (
u s e  y o u r  E m a i l  I D  t o  D o w n l o a d  i t  a n d  i n s t a l l  )  
M o z i l l a  F i r e b o x  b r o w s e r  E x t e n s i o n  -
h t t p s : / / a d d o n s . m o z i l l a . o r g / e n -
U S / f i r e f o x / a d d o n / f o x y p r o x y - s t a n d a r d /  (  a d d  i t  o n  y o u r
M o z i l l a  F i r e f o x  b r o w s e r  )

1 1 . 3 0  A M  - 1 2 . 0 0  P M

1 2 . 0 0  P M  - 0 1 . 0 0  P M

1 1 : 3 0  A M  -  1 2 . 0 0  P M

1 0 . 0 0  A M  -  1 1 . 3 0  A M
S e s s i o n  1 :

I n t r o d u c t i o n  t o  C y b e r  S e c u r i t y &
W e b  A p p l i c a t i o n  S e c u r i t y

S e s s i o n  2 :
W e b  A p p l i c a t i o n  S e c u r i t y  L a b

S e t - u p

S e s s i o n  3 :
H a n d s - o n  w o r k s h o p  o n

W e b  A p p l i c a t i o n  A t t a c k s  

https://www.virtualbox.org/wiki/Downloads
https://www.kali.org/get-kali/#kali-virtual-machines
https://portswigger.net/burp/communitydownload
https://addons.mozilla.org/en-US/firefox/addon/foxyproxy-standard/


Title 

Nature 

Date & Time 

Venue 

Chief Guest 

: Workshop on Fundamentals of Cyber Security and 
Web applications Security. 

: Demonstrating various test suite case in cyber security 

: 29.09.2023. 10:00 am 

: Sail Auditorium 

: Mr. M. Siva Sankar Associate Information Security Consultant, 

QSEAP Infotech private limited, Bangalore, India. 

Beneficiaries : Students of B. Voc. (SD&SA) 

The Workshop began with a prayer song at 10:00 am in the Sail Auditorium. Respected 

Mr. S. Lakshmanan, assistant. Professor of our department welcomed the chief guest 

with welcome speech, Mr. Siva Sankar briefed about the opportunities and the 

importance of Cyber security. He also motivated the students to enhance their talents in 

a right path. Demonstration of various teat cases using his own solved bugs. 

COOKDINATOR 
Dept. of B.Voc. (SD & SA) 

St. Joseph's College (Autenomous) 
Special Heritage Status Awarded by UGC 

Tiruchirappalli-620 002. 
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 Prayer song.  

 Mr. Lakshmanan welcoming the chief guest.  

 Mr. Siva Sankar giving introduction about cyber security.   

  

    

 

 

 



DEMONSTRATION PHOTOGRAPHS  

  

 Mr. Sivasankar demonstrating various test cases and bug fixing.  

 Mr. Jane ended the session with oath of thanks.  

 Prayer song.  

 Mr. Lakshmanan welcoming the chief guest.  

 Mr. Siva Sankar giving introduction about cyber security.   
 





Title 

Nature 

Date & Time 

Venue 

Chief Guest 

Beneficiaries 

: Data Analysis Using Python 

: Senminar 

: 23.09.2023. 11:00 am 

: Sail Auditorium 

: Dr. G. Arockia Sahaya Sheela, 

Assistant Professor & Head of Data Science, 

Holy Cross College (Autonomous) 

Tiruchirappalli. 

: Students of B. Voc. (SD&SA) 

The Seminar (Interactive) began with a prayer song at 11:00 am in the Sail 

Auditorium. Mrs. Merlin Sofia welcomed the gathering and told that Dr. Sheela had been 

published many books, research papers, seminar in various institutions. Dr. Sheela 

started the session in an interactive way and told the importance of python. She also 

explained the major ways of using python in data analysis. 

COORD0NATOR 
Dept. of B.Voc. (SD & SA) 

St. Joseph's College (Autonomous) 
Special Heritage Status Awarded by UGC 

Trichirappalli-620 002. 
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 Explaining the concepts and conducting refreshing tasks to stay active 

during the seminar.  
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 Prof. Julee association president of B.Voc concluded the seminar with an oath of  

thanks.  
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TO 
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Title 

Date & Time 

Venue 

Head 

Nature 

Beneficiaries 

:Codefusion Series 

:24.11.2023 to 01.12.2023 

:JCICT LAB 

: Dr. George Gabriel Richard Roy, Coordinator 

: Programming 

Students of B. Voc. (SD&SA). 

The Codefusion Series began witha prayer song at 10:00 am in the JCICT lab with a 

glorious Chamness. Dr. George Gabriel Richard Roy Coordinator of our department 

welcomed the students with welcome speech, briefed about the event and the 

importance of debugging and programming. He also motivated the students to enhance 

their talents in a right path. 

coBRÓINATOR 
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 Report on the Development of Entrepreneurship Skill to the Students of Commerce

 Event Overview

The Commerce Department of our esteemed institution had the privilege of hosting an insightful 
session on the development of entrepreneurship skills among its students. This significant event 
was graced by the esteemed presence of Mr. Michael Judy, the Assistant Governor Elect (2024-
2025) of Rotary District 3000, who is also a renowned Renewable Energy Consultant and a 
successful entrepreneur. The event aimed to inspire and educate our commerce students about the 
nuances of entrepreneurship and the skills required to excel in the business world.

Welcome Address

The session commenced with a warm welcome address by Edward Joshuva, a third-year B.Com 
student. Edward eloquently set the stage for the day’s proceedings, highlighting the importance of 
entrepreneurship in the modern economy and the unique opportunity the students had to learn 
from an accomplished entrepreneur like Mr. Michael Judy. He expressed his gratitude towards Mr. 
Judy for taking the time to share his knowledge and experiences with the students.

Introduction of the Chief Guest

Following the welcome address, Abinav Vishal, also a third-year B.Com student, had the honor of 
introducing the chief  guest to the audience. Abinav provided a comprehensive overview of Mr. 
Judy’s illustrious career, emphasizing his achievements as a Renewable Energy Consultant, his 
roles as the proprietor of Shell Industries and Sadha Electronics, and his contributions to the field 
of renewable energy solutions. Abinav also highlighted Mr. Judy’s commendable service in the 
Rotary Club of Srirangam and his upcoming role as the Assistant Governor Elect of Rotary 
District 3000.

Keynote Address 

Mr. Michael Judy then took the stage to deliver a captivating keynote address. He shared his 
journey as an entrepreneur, the challenges he faced, and the perseverance required to overcome 
them. Mr. Judy emphasized the importance of sustainable business practices, particularly in the 
renewable energy sector, and how commerce students can play a pivotal role in driving positive 
change. He shared valuable insights into the development of entrepreneurial skills, such as 
innovation, risk management, and strategic planning. Mr. Judy also encouraged the students to 
leverage their academic knowledge in real-world scenarios and to always seek opportunities for 
growth and learning.



Vote of Thanks 

To conclude the event, Vishva, a third-year B.Com student, delivered the vote of thanks. He 
expressed heartfelt gratitude to Mr. Michael Judy for enlightening the students with his wisdom 
and experiences. Vishva also thanked the faculty members of the Commerce Department for 
organizing such a beneficial session and the students for their enthusiastic participation. He 
emphasized the importance of applying the learned entrepreneurial skills in their future endeavors 
and encouraged his peers to pursue their entrepreneurial dreams with determination and passion.

Conclusion

The session on the development of entrepreneurship skills was a resounding success, leaving a 
lasting impact on the students of the Commerce Department. Mr. Michael Judy’s inspiring 
address not only provided valuable insights into the world of entrepreneurship but also motivated 
the students to strive for excellence in their respective careers. The event was a testament to the 
department's commitment to fostering an entrepreneurial spirit among its students and equipping 
them with the skills necessary to navigate the challenges of the business world.

Photos

1.Honouring the Chief Guest:-



2. Key Note Address by the Chief Guest:-





Title 

Nature 

Date & Time 

Venue 

Speakers 

Beneficiaries 

Workshop on UI /UX Designing 

:Skill Development 

:28.11.2023 & 29.|1.2023, 09:30 am 

: JCICT Lab 

: Aashika Banu, 

UVUX Designcr, 

Nilavan N, 

Android Developer, 

Doodle blue Innovation. 

:Students of B.Voc.(SD&SA) 

The Workshop (UVUx Designing) began with a prayer song at 09:30 am at JCICT lab. 

Ms. Francis Julee Rajam J, Association of our Department welcomed the gathering. 

Aashika Banu, UUX Designer and Nilavan N, Android Developer, briefed about the 

qualities and the importance of Ui and Ux designing how to get rid of making designs, 

what are things you should do/don't in your websites. He also motivated the students 

and told that it is slow process, all the students in this department should cooperatively 

follow things that enrich your carrier. Both the sessions ended with vote of thanks and 

gratitude conveyed by Dr. George Gabriel Richard Roy, Coordinator. 
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